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LETTERS 


TO THE EDITOR 
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Province of cost of the publications would be Apart from the above factors, MANAGER. 
W ir report of his offset Me, the additional income good and serious technical (Name and address supplied.) 
t (March 16) says, “con goo of trained readers has sa —/ > yr copy sy Ze ras 
- : -— +> eee — always been the limiting factor ea « LE PAIGE Exhibits Wanted 
ia comer tinea pia * S$ was gravely aggravated : “Five. : 
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ment 1s not correct. The Province lack of recruitment during the 120 Wigmore St., W.1 — en —— 
of Quebec is not a good repre war Although still the largest 7 E ; eee for students taking the 

ve section of Canada. It business of this kind. our staff . 7 caer Incorporated Sales Managers 

ly French Canadian, an is still about 100 short of its pre Voucher 7 rouble Association and the Advertising 

market peopled with war size and, although the situa Sim.—The old trouble sekly ne . an” “ the 

mely courteous and pleasant tion is improving, we can only : ; 4 ~a rou 2 weekly Co cge for the Distributive 
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Quebec resents the size of newspapers and periodi pew a Se vena I shail be very gratefull to ad- 
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: rom one agency The appro- D R. HEALEY, AS.M.A., 

There are so Many variations on the memory of the readers priate copy of the newspaper with F.C TC 
{f climate and racial types in and a junior starting work now the advertisement boldly marked | Collingbourne Road. W.12 
Canada, and so many varied areas would not be trained sufficiently 
industry and agriculture, that to become a reader for another 

ild be more reasonable to two or three years TWENTY- FIVE YEARS AGO 
small area from each of Since it is not possible to read 
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s, before deciding on ~~ every publication, it seems more In March 1925 


ind demand necessary to concentrate on The People was acquired by formed. The body's first move 
nate and tastes of papers and periodicals of more Odhams Press Ltd was to object against the appear- 
tish Columbia would general interest, as there is every * ance of 120 members in an ad- 
ent buying reaction ee that subscribers in Mr. C. Harold Vernon was  vertising film without payment of 
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. d fferet Mt story. with so much Subscribe to them themselves achievement in advertising.” He \ 


meeting called to form a 
i! development G. A. DURRANT-WRIGHT, — had been chairman of the Inter- — Publicity Club of Wolverhampton 
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ised on a very intimate i pay publishers of trade and tech The Union of Sandwichmen * * * 
with Canada vical journals should put the (otherwise, the London Advertis- L. A. & A. Chapman Advertis- 
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Marcu %) 1950 ADVERTISER'S WEBKLY 


The most outstanding woman’s 
magazine of our time 


Advertisers in WOMAN have the most 
modern colourgravure machines in 
Europe at their service, faultlessly 
reproducing artwork in every copy of 
the gigantic weekly run. 


WOMAN editorial anticipates and 
leads current taste in all fields. First- 
class artists, foremost fiction, and 
features which make new readers 
every week. 


WOMAN'S weekly mail-bag runs into 
thousands. Any editorial offer at once 
brings in hundreds of thousands of 
replies. This unrivalled confidence is 
also enjoyed by advertisers. 


MAR KE J, 1M CG Anyone who hes advertised in — 


WOMAN knows WOMAN's power 
QWER to move the goods. The effect of an 
P gi ge ae a announcement in WOMAN is im- 
mediate and dramatic. its long-term 

response is equally impressive. 


WOMAN 's sales have recently made 
publishing history. They will continue 
to do so because no other magazine 
has ever gained such a hold on the 
imagination of Britain's womenfolk. 
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ADVERTISER'S WEEKLY 


Gee & Watson Advertising 


On waking, a London publisher said “‘Indescribably dull!’ Yet the Advertising Manager 


of a National advertiser was more enthusiastic. Said he “I am full of admiration for 


your advertising. It is outstanding and full of interest.” This man is a confirmed 


Gee & Watson addict as a result of our Trade Press advertising. We don’t suppose the 
advertisement has ever been produced which failed to meet criticism from some quarter, 
any more than the process engraver has ever existed who never encountered a critical 
customer. We do our best to present in our advertisements a true unexaggerated picture 
of ourselves and our work. If you should be persuaded to use our services, you will find 


that we do our best to fandle your orders as reliably and helpfully as we can. 


Gia Se \WAIESOM 111 SHOE LANE LONDON EC4 Central 6555 (18 lines) 


Northern Office at 4 Chapel Walks Manchester 2, Blackfriars g660 
PROCESS ENGRAVERS: CREATIVE ARTISTS: PHOTOGRAPHERS ADVERTISEMENT TYPESETTERS  STEREOTYPERS & ELECTROTIPERS 
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The Organ of British Advertising 
Vol. 147 No. 1,921 


CIRCULATES EVERYWHERE 


CIRCULATES EVERYWHERE 


» NORTHERN IRELAND 


ONAL APR 


THURSDAY, MARCH 30, 1950 


ABNORMAL DEMAND HAS CREATED AN 
ARTIFICIAL SHORTAGE 


in cote ene ta eee 


artificial and temporary, has de 


TR edtedmememdtunmttin te The cheation tn the 
paper trade to-day can be described as chaotic. 


Mechanical printings, coated 
papers and machine coated 
papers, used by periodical pub- 
lishers, are particularly difficult. 
The position was this week out- 
lined to ADVE&ATISER’S WEEKLY 
by an authority on the paper 
trade, as follows: 

Mechanical printings. Almost 
unobtainable by customers wish- 
ing to place new orders. 

Woodfrees. Somewhat easier. 
Delivery in anything from 6 to 
14 weeks. 

Art papers. Anything from 7 
weeks to 6 or 7 months, 

Esparto plain papers. Orders 
accepted for delivery in three 
weeks, but no promise. 

Many paper makers, including 
some of the largest, are refusing 
for the time being to take fresh 
business. One has closed its order 
book since February 24, and is 
re-opening it on April 1. Another 
is only fulfilling orders in strict 
rotation. 

Even periodical publishers 
with long-standing orders for 
weekly or monthly deliveries are 
complaining that these are apt to 
be seriously delayed. 

There are several reasons for 
the crisis. Among them are: 

What almost amounts to panic 
buying by users and merchants, 
both as an insurance against anti- 
cipated shortage, and in anticipa- 
tion of price rises regarded as 
inevitable owing to the hardening 
of prices for imported raw 
materials. 

Effect of the abandonment of 
control, which has stimulated in- 
tense competition among periodi- 
cal publishers. This has boosted 
sales and sizes of some journals 
to a level that has vastly increased 
paper usage. 

What some hold to be a mis- 
taken policy on the part of a ni 
manufacturers of accepting orders 
from large users beyond their 


present capacity to fulfil without 
detriment to smaller customers 
and to customers wishing to place 
new orders. 

A tendency to blame the 
Government for the position is 
not endorsed by responsible 
opinion. When the abanJonment 
of control was announced, it was 
made perfectly clear that pub- 


Publishers Alarmed By Paper Trade ‘Chaos’ 


lishers would be able to use, not 
all the paper they might want, but 
all they would be able to buy 
Provision was made for an in- 
crease in output, but not for an 
abnormal demand. 

Basically, the situation is due 
to the almost inevitably painful 
stage of transition from control 
of consumption to a degree of 
freedom subject only to the 
interplay of supply and demand. 
The state of the trade is rather 
like that of a released prisoner 
who needs time to adapt himself 
to liberty. 

It also marks a reaction from 
the state of affairs last autumn, 
when paper stocks were piling up 
and many mills were anxious to 
fill their order books. Salesmen 


then quite truthfully pointed out 
that prices were likely to rise, and 
that the time had come for pru- 
dent buyers to build up their 
stocks. This helped to create 
what amounts to a “run” on the 
mills, 

One unfortunate effect of the 
present situation is that it is a 
the mills business they may re; 
when matters settle down. Or 
for paper for jobs such as cata- 
logues, brochures, and the like, 
which may be valueless unless 
completed within a limited time, 
are bring declined. In some in- 
stances they will not be repeated. 
But at the same time, vast quan- 
tities of paper, some of which 
may not be required, are being 

(Continued on page 608) 


“SEVEN-PAGE” PAPERS WILL CONTINUE UNTIL JULY 


Present newspaper sizes are to 
continue until July 1, it is an- 
nounced by the Newsprint Supply 
Company. 

The announcement states that 
the Government has decided that 
after April 9 (when the present 
paging arrangement would have 
ended) the Newsprint Rationing 
Committee will have discretion, 
subject to certain conditions, to 
authorise penny newspapers of 
seven pages, with corresponding 
sizes for the other groups, when 
they think proper. The Ration- 
ing Committee will issue a further 
Statement as soon as possible, but 
in the meantime it can be taken 
that present sizes will continue 


for the period above-mentioned, 

The conditions mentioned, it is 
understood, relate to certain 
practical points, the principal one 
being that stocks shall not be 
allowed to fall below an agreed 
figure. 

Background to the decision is 
that on the present supply out- 
look it is touch and go wether 
the seven-page basis can 
maintained throughout 1950. 

Calculations are based on the 
assumption that no imports of 
newsprint from Canada will be 
permitted this year, though no 
final decision has yet 
reached, and the Newsprint Sup- 
ply Company will continue to 
press for permission to import 


‘BRISTOL EVENING WORL 


from Canada during the second 
half of the year, even if only a 
token quantity. 

Up to the half year the supply 
position is fairly clear, but after 
that it will be determined by the 
quantity of newsprint it proves 
possible to buy. Prospects are 
uncertain, and there are two ad- 
verse factors of major conse- 
quence—the probable loss of 
100,000 tons previously imported 
from Canada, and the Govern- 
ment policy of giving priority to 
export of British newsprint, which 
may entail a loss of another 
100,000 tons. 


(See also Sir Eric Bowater's 
speech on next page). 


London Advertisement Department - 


Northcliffe Newspapers Group Ltd. 


Advertisement Director - 8.4. Penney : Carmelite House, London, E.C.4. Cen. 6000 
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Sir Eric Bowater Is Doubtful About 
Future Newspaper Sizes: 


Explains Why 


“Whuile L advocate, and always 
have advocated, the earliest pos- 
sible return to larger newspapers 
in this Country, it seems to me 
that the supplies of newsprint in 
sight barely permit of the con 
tinuance of even a seven-page 
paper,” said Sir Eric Bowater 
chairman of the Bowater Paper 
Corporation Lid., in his address 
to shareholders at the annual 
meeting on Friday 

Sir Eric pointed out that the 
productive capacity of newsprint 
mills in this country was lower 
than before the war, and for 
various reasons there had also 
heen a reduction in the produc 
tive capacity of the Scandinavian 
countries t or reasons arising 
from the dollar stringency, the 
Government had decided that for 
the time being there could be no 
further imports of newsprint 
from Canada 

‘) would,” he continued, “urge 
the Government again to con 
sider the desirability, and indeed 
the necessity, of permitting at 
least the importation of sufficient 
Canadian newsprint to enabk 
the resumption of an erght-page 
paper, which | regard as the 
minimum paging that would 
sllow our newspapers to give to 
the people of this country that 
fuller news service, as itt relates 
to foreign affairs, that 1s so vital 
if they are to be able properly 
ind adequately to assess what 1s 
going on in the world to-day” 

for the first time tm many 
vears, said Sir Eric, the price of 
Rritish delivered wm 
this country, and also in the 


newsprou 


Dominions, was lower than that 
of overseas supplie ©. re wardle ssa 
their orien But it was inevit 
able that at an early date there 


. . 
Advertising Breaks 
ye « . 
Vicious Cycle 
Advertising is the only 
weapon that will break the 
vicious cycle of small production 
and high prices encountered when 
marketing a new product suid 
Mr. H. T. Parker, sales promotion 
manager, The Plessey Co. Ltd 
ilferd, addressing the Association 
of Cost and Works Accountants 
last Thursday 
He cited instances in which 
modern advertising and market 


research had enabled large scale 
production to begin with = the 
inception of a new product 
resulting in economre production 
lower prices, and easier distribu 
tron and consumer acceptance 


Mother and Home will increas 
from octavo size to 104 im Xx 
74 in., from the April issue. Rates 
will be raised accordingly 


would have to be some increase 
in the present price 

Pleading that the British news 
print industry should be com 
pletely freed from control, he 
said that in his view it should be 
allowed to resume full respon 
sibility for every aspect of its 
business 

1 do not mean by this,” he 
added, “that a situation should 
be allowed to develop where, for 


craample, smaller publishers might 
find themselves short or even 
without supplies, but | believe 
that it is fully possible for the 
producers and the consumers 
themselves jointly to work out a 
scheme assuring fair distribuyon 
of all of what 1s avatlable, and | 
am confident that they could 
make a better job of it than any 
Government department, no 
matter how well intentioned that 
department might be. 

Sir Eric's point of view was 
supported by the Financial Times 
in a leading article on Tuesday 


The current issue of Music 
Parade is enlarged to 32 pages 


1.A.M.A MAY ADVISE MANAGEMENT ON 
FACTORY INFORMATION SERVICES 


Ihe Incorporated Advertising 
Managers’ Association may advise 
industry on factory information 
services, if a suggestion made by 
Mr. Clive Barwell, a Fellow of 
the Association, in a speech to 
the Institute of Personnel 
Management, comes to fruition 

The national council of the 
1.A.M.A.. -which during the war 
advised industry and Govern 
ment departments on such 
information 
pointed a delegation to meet 
L.P.M. representatives, and, if it 
is found practical, to recommend 
ways and means by which the 
Association could once again 
give general advice to industry 
on this problem 

Mr. Barwell, who ts publicity 
nanager of Mullard Electronic 
Products, Lid., made the sugges 
tion during a talk to the LP.M 

Actually” he said “ there are 
two or three ways of getting the 
services you need. You could 
engage « small local agency oF 
consultancy. which would be a 


services. has ap 


Marceni Map Made 
By Artwork Ltd. 


\ world map, 22 ft. x 11 ft 
yn which ships at sea are plotted 
daily, is one of the features of 
the Marconi Marine Jubilee 
Exhibition, opened at the Baltic 
Exchange, London, last Friday 
by Sir George Nelson. This map 
has been featured on the BBA 
television “Picture Page and 
Radio News Reel, and is to be 
mentioned in a BB schools 
broadcast mext week 
It was made m the studi of 
Artwork Ltd... at Hatton Gardens 
E.C.1, and ts an exact replica of 
the position plotting map at the 
G.P.O. long range radio station 
at Portishead 


B.LF. Export Gala 


\ British Industries Far Ex 
port Gala is being organised by 
he Institute of Export for 
Friday, May 12, at the Empress 
Hall, Earls C ourt 


very good plan if the volume of 
your work justified it You 
could try to find a freelance 
advertising man, or one who 
would be prepared to give part- 
time services. Or you could 
work with independent studios 
and printers, which would have 
the disadvantage of leaving you 
to do most of the thinking and 
of involving you in much detail.” 
His idea, he said, was that the 
might set up a com 
mittee to advise members of the 
LPM It might be able to 
recommend suitable firms oo 
individuals to carry out their 
work. The 1.P.M. would need a 
sumilar committee to sift and co 
ordinate its own inquiries 


Marcn 3, 1990 


Million Print 
Order For New 
Hulton Weekly 


First issue of Lagle new 
Hulton Press children’s weekly 
Magazine, to appear on April 14, 
will comprise 20 pages, cight in 
full colour photogravure 

Print order is a million, with 
a guaranteed sale of 500,000; sale 
or return will be permitted for the 
first four weeks, and customers 
ordering four subsequent issues 
will get a SO per cent price 
reduction 

Page size is 13 in. x 94 in., and 
advertisement rate £300 a page, 
less 10 per cent for six insertions 
or more in the first three months 
Agency commission will be 15 
per cent, 

The promotion programme in- 
cludes a nation-wide children’s 
game “Hunt the Eagle,” in which 
prizes will be coupons for free 
copies of the magazine; a million 
broadsheets and posters for news- 
agents, national and local Press 
advertising placed by Colman 
Prentis & Varley Ltd.; a direct 
mail campaign to schools and 
education authorities handled by 
Voice & Vision Lid; slides in 
Saturday merning cinema clubs: 
and a fleet of ears bearing « 
golden eagle on top 

Editor is the Rev, J. M. H 
Morris. recently vicar at St 
James's, Birkdale, Southport 


Mr. Christian Barman was re 
elected president at the annual 
meeting of the Society of Indus 
trial Artists on Saturday 


Swiss Poster Exhibition Opens 


The exhibition of Swiss posters 
which has had preliminary show 
ings at Manchester, Birmingham 
and Cardiff, was opened at the 
premises of Alfred Pemberton 
ltd.. 93 Park Lane. W.1, last 
Thursday, by Sir Gerald Kelly, 
president of the Royal Academy 
The show, sponsored in London 
by the Advertising Creative 
Circle, will remam open until 
April 6 

Introduced by Mr. Harry Jones 
a vice-president of 
the ACC. the 
Swiss Minister in 
London spoke of 
the regimentation 
of Swiss posters 
by law. into cer 
tain sizes. “Fortu 
nately.” he said. 
‘this does not 
affect cither ther 
spirit or their style 
The line dividing 
the applied art of 
the poster from real 
art is extremely 
thin in my coun 
try. kew painters 
of note have not 
tried their hand at 
poster design. Yet 
a poster has only a 


right to exist when it is able to 
sell the goods Results have 
shown that the best advertising 
posters were also the best artistic 
posters 

Sir Gerald Kelly thought very 
highly of the posters, particularly 
their printing and inking He 
suggested that many people in 
this country, where “views upon 
art are promulgated from dis 
tinguished civil servants,” had 
much to learn from the exhibition 


Left to right: Sir Gerald Kelly, the Swiss 
Minister, and Harry Jones. 
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Hugh Dalton Replies To 
“Ad. Weekly” Question 
On Ad. Regulations 


“FEELS IT IS UNDESIRABLE TO ATTEMPT 
AN INTERPRETATION ” 


A guarded statement on the 
Control of Advertisements Regu- 
lations was made to ADVER- 
TISER'S WEEKLY this week by 
Mr. Hugh Dalton. Minister of 
Town and Country Planning. 

At his Press conference on 
March 8. Mr. Dalton was asked 
by an Apvertiser’'sS WEEKLY 
representative whether he was 
prepared to endorse his prede- 
cessor’s statement that the pur 
pose of the Regulations was “to 
control but not to repress” out- 
door adveftising 

Mr. Dalton 
would require 
question 

ADVERTISER S 
wrote to Mr 


that he 
the 


replied : 
notice of 


WEEKLY then 
Dalton asking him 
whether he would give a con- 
sidered answer for publication, 
and stressing that the point was 
one of considerable importance 
to the outdoor advertising indus- 
try, which relied on Mr. Lewis 
Silkin’s interpretation as a guid- 
ing prineiple safeguarding its 
legitimate interests 
* 

“ Pictorial” Rates 

Up 20 per cent 

The Sunday Pictorial announces 
an increase in circulation since 
September 1947 of 25-25 per cent, 
and, from June 4, an increase in 
advertisement rates of 20 per 
cent 

The net sale figure for the six 
months ended December 1949 
was 5,017,922, ame increase over 
the figure of 1,011,766 on Sep- 
tember 7, 1947 

The basic rate is being altered : 
from £200 per column to £240, 
front half of paper from £240 to 
£288; 5 1/16 in. dc. semi-solus 
position, page 2. from £225 to 
£250. No changes have been 
made in the rates for 5 1/16 dc 
under and next matter positions, 
page 3; solus positions, pages 5. 
7. 9 and back page 

The Book Society Ltd. have 
joined the Incorporated Society 
of British Advertisers 


EASTER 
PUBLICATION 
Next week's issue of 
ADVERTISER’S 
{WEEKLY 
will be on sale on Wednes- 
day, April 5, instead of on 

Thursday © 


At Mr. Dalton’s request, his 
private secretary replied: 

“The scope of the advertise- 
ments regulations is defined by the 
Statute itself, which lays down 
that local authorities shall use 
the power to control outdoor ad- 
vertisements in the interests of 
amenity or public safety. 

‘The Minister feels that it is 
undesirable to attempt, by any 
general statement, an interpreta- 
tion of this statutory provision 
which governs policy to be 
applied in the matter.” 


Field-Marshai WV1s- 
coum Alanbrooke 
(standing) at the 
opening of the 
Country Life” ex- 
hibition of wild 
life photography 
at Central Hall 
Westminster. Also 
in the picture are 
Frank Whitaker 

Gountry 
Sir Frank 
and Miss 
Phillis Barclay 
South exhibition 
OTRaniune secre- 

tary 


Newnes 


B.P.A.A. POSTER Lord Mackintosh 


CAMPAIGN 


The poster campaign carried 
out by members of the British 
Poster Advertising Association 
bearing the slogan “Posters Up 
Prices Down,” ends to-morrow 
(Friday). It may be renewed later 
in the year 


How £368,100 Will Be Spent On 
Festival Of Britain Publicity 


An analysis of the estimated 
expenditure of £368,100 on publi- 
city for the Festival of Britain is 
given in the Civil Estimates, 
1950-1, along with the publicity 
estimates of various Minigfries 

The Festival publicity estimate. 
which is, of course, a completely 
new charge, is broken down as 
follows : 

Press advertising £200,000 

Poster advertising 45,000 

Publications, includ- 

ing guide books, 

catalogues, etc 

Films 

Information Centre 

and Press Centre 

Other publicity 


38,000 
12,000 


40,000 

33,100 
£368,100 

Advertising in distant overseas 
territories is expected to start in 
August and nearer Britain in 
November and December. All 
campaigns will be integrated with 
those of the Travel Association, 
which will concentrate on the 
specifically tourist angle 
Festival's own advertising will be 


Points From The 


Economic Survey 


Points of interest in the 
Economic Survey for 1950 
include 

Consumption of paper and 
paper board, excluding exports, 
but including newsprint, for 1950, 
is forecast as 2,930 tons. This 
compares with 2.220 and 2,640 
tons in 1948 and 1949 

Personal consumption expendi- 
ture, in 1948 and 1949, on books, 
newspapers and magazines, was 
£127 million and £136 million 

Production in the paper and 
printing industries (exoressed 
jointly), taking the 1946 figure as 
100, was 11] for 1948 and 139 
for 1949 


of a prestige 
nature 

Mr. Paul Wright. who is in 
charge of publicity for the 
Festival, os leaving for U.S.A. next 
week to discuss promotion of the 
Festival. 


and programme 


Nielsen Complete 


The AP C 
(U.S.A,) has acquired = the 
national network radio, Pacific 
network radio and network tele 
vision reporting service of C. E 
Hooper Inc 

Dr. Edward L. Lioyd, vice-pre- 
sident of the A. C. Nielsen Co., 
who is vice-chairman of the A.C, 
Nielsen Co. of Oxford, has taken 
a prominent part, during his 
recent seven-week visit to the 
U.S.A., in the negotiations lead- 
ing up to this deal 

C. E. Hooper Inc. will con 
tinue to operate “City Hooperat- 
ings,” “City Teleratings,” “Area 
Coverage Indexes,” ‘Sales 
Impact Ratings” and a variety of 


Nielsen Co 


Heads Convention 
Committee 


At a meeting of the Council 
of the Advertising Association on 
Thursday last week, Lord 
Mackintosh was unanimously 
elected chairman of the organis- 
ing committee for the Inter- 
national Advertising Conference 
(Britain) 1951 

Lord Mackintosh was presi- 
dent of the Advertising Associa- 
tion from 1942 to 1946 

He is chairman and managin 
director of John Mackintosh r 
Sons Lid.. Halifax, chairman of 
the National Savings Movement 
and past president of the National 
Advertising Benevolent Sogiety. 


U.S. Radio Deal 


similar research services. 

For the two research organi- 
sations, the development pro- 
mises climination or early 
reduction of losses being experi- 
enced by both in producing the 
involved services required by the 
broadcasting industry, which is 
expected to benefit because un- 
necessary duplication in service 
and research expense, and con- 
fusion caused by use of two 
different yardsticks, will be 
obviated. 

Dr. Lloyd referred w this 
latest move when he was enter- 
tanned to lunch, on his return 
last week, by over 50 members of 
the Oxford staff. 


D.E.B. ADVERTISING BOOKLET OUT 


A booklet to be published 
to-morrow by the Dollar Exports 
Board says: “Advertising is very 
often the essential key to success- 
ful selling in North America.” 

Entitled Dollar Sales 2: Adver- 
tising and Sales Promotion, this 
is the second of three booklets on 
the marketing of British goods in 
the U.S.A. and Canada. and it 
helps to complete the picture 
begun in Dollar Sales 1: Con- 
sumer Goods. t describes the 
main methods of advertising and 
sales promotion in use in North 
America 

The British salesman is urged 
“to be a salesman not vaguely for 
his country but specifically for his 
ewn product.” 

booklet comes out very 


strongly against the unimagina- 
tive “Buy British” type of adver- 
tising: “We should not expect 
Americans to buy British merely 
for the sake of doing so.” 

Media listed and described in- 
clude the neae. sampling. 
point-of-sale display material, 
emonstrators, magazines, news- 
papers, radio, direct mail, hoard- 
ings, and electric signs, films and 
television 

Distribution of more 30,000 
copies of Advertising and Sales 
Promotion is to be followed up 
by a series of meetings in London 
and the provinces to discuss with 
various industries the problems 
of marketing in dollar areas, 

The booklet will be reviewed at 
length next week, 
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Co-operation Between U.S. Advertising 
Organisations Impressed 
Alan Whitworth 


The way organisations repre- 
senting the various sections of 
advertising in America and 
Canada worked together was 
one of the things which most im- 
pressed him during his recent visit 
to that Continent, Mr. Alan 
Whitworth, director, Incorporated 
Society of British Advertisers, 
told the Lancashire section of 
1.S.B.A. at Manchester last week. 

He found this especially true 
in the U.S.A. of the Association 
of National Advertisers and the 
American Association of Adver- 
tising Agencies, with particular 
emphasis on the Advertising Re- 
search Foundation and the Ad 
vertising Council. 


Three Way 
Operation 


“In 1936,” he said, “the A.N.A. 
and the A.A.A.A. joined forces to 
found the Advertising Research 
Foundation, a non-profit institu- 
tion, the aim of which is to pro- 
mote greater effectiveness in 
advertising and marketing 
through impartial and objective 
research. Both organisations 
support the Foundation finan- 
cially, the contribution, in the 
case of the A.N.A., being ear- 
marked as a research expense, for 
the Foundation is, in fact, a re- 
search department of the A.N.A 
It has offices in New York and a 
permanent staff under the manag 
ing director, Mr. A. W. Lehman 
who is chief executive officer 
Much of its success is attributed 
to the tripartite character of its 
operations, this being attained 
through the establishment of ad 
ministrative committees of which 
the membership is divided equally 
between advertisers, represented 
by the A.N.A., advertising agen 
cies, represented by the A.A.A.A.. 
and representatives of the media 
which are being investigated 

“The Foundation is an admin- 
istrative body, not a sales organ 
isation It does not look for 
business and invites no research 
projects, It studies only what it 
is asked to study and it is signi 
ficant that the requests come, al 


> most invariably, from advertising 


media and not from advertisers 
and advertising agencies. If the 
request is approved the chairman 
of the Foundation appoints a 
tripartite committee to manage 
the project and the greater part, 
in some cases the whole, of the 
cost is defrayed by the organisa 
tion in which the co-operating 
medium is represented All 
reports of the Advertising 
Foundation are supplied to mem 
bers of the A.N.A. without 
charge, on request.” 

The Advertising Council, said 
Mr. Whitworth, was formed 


early in 1942 as the War Adver 


tising Council to assist the 
American war effort. kt made 
<a kind of advertising facility 
available without cost and, work- 
ing in close collaboration with 
the American Office of War In- 
formation, became a major 
instrument of the information 
policy of the Government. In 
November “War” was dropped 
from the title, and the programme 
was broadened to include public 
service projects initiated by other 
than Government agencies. 
Typical post-war campaigns were 
road safety, the American econ- 
omic system, the fight against 
tuberculosis, forest fire preven- 
tion, better schools, student nurse 
recruitment and the American 
Red Cross. 

“The functions of the Adver 
tising Council,” be continued, 
“are to determine by careful 
screening those non-partisan pub- 
lic problems which most urgently 
require the assistance of advertis- 
ing. to mobilise all sections of 
advertising on behalf of such 
problems and to see that the re- 
sults achieved are made known 
to both business and the genera! 
public and thereby heighten the 
public prestige of business and 
advertising. 

“Once a project bas been ap- 
proved, the modus operandi is: 
an advertiser is appointed co- 
ordinator, One of More agencies 
as a voluntary ‘task force’ and a 
member of the Council's execu- 
tive staff as staff manager or 


GOLD MEDAL 


Mr. G. J. Gonord, of Glovers 
Advertising. Bristol, and Mr 
R. Willams, publicity and 
sales promotion manager for 
Punch, received awards made by 
the Dartnell Corporation of 
America for sales letters, at the 
luncheon of the British Direct 
Mail Advertising Association, at 
the Waldorf Hotel, London, last 
Thursday. 

Miss Kay Murphy, chairman, 
presented a gold medal to Mr 
Gonord and certificate of honour- 
able mention to Mr. Williams 
Mr. Williams's letter—a_ direct 
mail shot to Americans inviting 
subscriptions to Punch—had won 
the Chadwick-Latz Cup last 
year, in a contest organised by 
the B.D.M.A 

The principal speaker at the 
luncheon was Mr. Kirkland 
Bridge, whose subject was “Let's 
Write a Letter.” 

“The first ten seconds after a 
letter is opened are the most 
vital,” he said. “If you can hold 
the attention of the recipient over 
that period—to 20-50 seconds 


‘expediter.. As far as possible, 
the normal relationship between 
agency and client is preserved 
with the department organisation 
in the role of client, whose sole 
financial responsibility is to pay 
out-of-pocket expenses. In a big 
campaign, these may be substan- 
tial, but they are always small 
in comparison with the value of 
the space, services and other 
facilities which are given free 
The Council's own budget, 
$625,000 in 1949/1950, is raised 
by voluntary subscriptions from 
the organisations and individuals 
who support it and covers admin- 
istrative expenses. 

“National advertisers are the 
most important group, and its 
main financial support comes 
from them rather than from the 
owners of advertising facilities. 
Advertising agencies contribute 
brains and ‘know how,” and the 
owners of advertising facilities 
contribute space and time, rather 
than money, though some con- 
tribute money as well. It is only 
to be expected that the Council 
should derive the greater part of 
its financial backing from adver- 
tisers, for it is to them that its 
slogan “The Best Public Relations 
Advertising is Public Service 
Advertising’ is intended to appeal. 

“There can be no doubt that. 
through the Advertising Council. 
advertising has performed some 
remarkable national and public 
services,” said Mr. Whitworth. 
“Its prestige is higher to-day in 
the United States than ever 
before. In helping to save others, 
it has helped to save itself. The 
acceptance of advertising as a 
vital social force is growing.” 
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Campaign To Raise 
£2,000,000 

Mr. Kirkland Bridge has been 
appointed director of a new 
organisation, Friends of Ancient 
English Churches, which aims to 
taise £2 million to help preserve 
9,000 medieval churches. 

First move will be a direct 
mail shot of 10,000 letters, sent 
to high standing clergy and the 
laity. An advertising campaign 
is being planned. 

The letters are to be sent out 
in April. At last week's luncheon 
of the British Direct Mail Ad- 
vertising Association, when speci- 
men copies of it were shown 
around, Mr. Kirkland Bridge 
collected his first cheque. 


POSTER FIRMS MERGE 

The General Billposting Co., 
Ltd., Edinburgh, have purchased 
Nixon Ltd. which covered Edin- 
burgh, Midlothian, East Lothian 
and West Lothian areas. 

Nixon Ltd. have been in busi- 
ness in these areas for 55 years. 
Their business will be amalgam- 
ated with The General Billposting 
Co., Lid. 


Urbach Appointed 


F. C, Urbach, International 
Advertising Lid. will be the 
advertisement contractors for The 
British - Austrian Trade and 
Tourist Review, a monthly 
sponsored by the British- Austrian 
Chamber of Commerce, which 
will begin publication at the end 
of April. 


Aspro Lid., Schweppes Lid.. 
and Weetabix Ltd. have joined 
the British Export Trade Re- 
search Organisation. 


AWARD AT B.D.M.A.A. LUNCH 


over a minute, you're home. 

“The first three things he looks 
at are the heading, the signature, 
and the opening paragraph. The 
average business heading is not a 
good medium for direct mail 
there are too many telephone 
numbers, telegraphic addresses 
and odds and ends which detract 
from the point of the letter. An 
illustrated heading costs three 
times as much and goes ten times 
as far. 

“The signature, however legibly 
written, should always have the 
name typed beneath. 

“The opening paragraph should 
not be longer than 14 or at the 
most two lines. It should be a 
‘tap-on-the-shoulder’ line 

“People can't help reading 
readable matter, The second 
paragraph should not be longer 
than 24 lines, and should continue 
the job started by the first para- 
graph. By the time you get to 
paragraph four you should show 
your hand, and tell the reader 
what you want him to do. 

“The last paragraph should bid 


a graceful farewell, and if you're 
writing to women, it’s often a 
good point to add a PS. Women 
usually read the P.S. first.” 


Dartnell Corporation Award 
winners with Miss Kay Murphy. 
chairman, British Direct Mail 
Advertising Association. Left 
G. J. Gonord, Glovers Advertis- 
ing. Bristol—gold medal; right 
R. E. Williams, “Pynch” hon 
ourable mention 
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Leicester Speakers Have 
Beaten Manchester 


The Publicity Club of Leices- 
ter beat Manchester Publicity 
Association in the second round 
of the national public speaking 


contest at Milton Hall, Man- 
chester, last Friday, in what the 
judges described as “a very 
close match indeed.” Mrs 
D. R. Pickering (Leicester), 
advertisement manager, Cor- 
setry and Underwear, who 


spoke on “The Case for the 
Trade Journal,” was judged the 
best speaker of the evening. 

A member of each team chose 
to speak about the need for the 
advertising profession to publi- 
cise itself. Mr. W. Bowles 
(Leicester), Britssh United Show 
Machinery Co., Ltd. put the 
question “Are publicity clubs 
sufficiently alive?” and answered 
in the negative. Mr. David W. 
Wicks (Manchester) resented the 
inaction which resulted in “an 
appalling ignorance” of the man in 
the street about the advertising 
profession. He put forward a 
“Plan to Advertise Ourselves.” 


Leeds 
Orators Will Meet 


Newcastle 


Public speakers of the Publicity 
Club of Leeds have two import- 
ant events in the next three 
weeks. To-morrow (Friday) they 
meet Newcastle orators in the 
second round of the National 
Public Speaking Contest (Pow- 
olny'’s, 6 p.m.) and on Tuesday, 
April 18, the Club’s annual pub- 
lic speaking competition will be 
held at the Lecture Hall of the 
Conservative Club, at 6 p.m. 

Team for the match with 
Newcastle is: T. G. Cavan, T. W. 
Stennett and G. HM. F. Vincent. 

The Newcastle team is: J. E. W. 


Woodman, A. Cormie and V. 
Miller. 
The judges are Miss Ann 


Whitehead, Messrs. G. G. Hall 
and C. E. Kirwin. 


Lionel Berry Gives 
Aldwych Brochure 


The Aldwych Club has issued 
an invitation to new members in 
the form of an attractive booklet. 
The gift of the president, the 
Hon. Lionel! Berry. it briefly out- 
lines the story of the Club and 
describes, with many photographic 
iustrations, ts amenities. 

The brochure is being sent out 
with an accompanying letter from 
the chairman, Mr. E. W. Barney. 


In last week's reference to the 
meeting of the Advertising Club 
of Oxford, the speaker was 
erroneously given as Mr. Frank 
Blackler. This should have been 
Mr. Leslie Swain, adminstrator, 
Oxford Committee on Famine 
Relief. Mr. Blackler is chairman 
of the Club. 


Other contestants were Mr. 
R. V. Brown and Mr. T. G. N. 
Pearce (Manchester) and Mr. 
M. B. S. Pollock (Leicester). 
Judges were Dr. Erna Reiss, 
barrister, Mr. Edward Stuart, 
chairman, Liverpool Publicity 
Association, and Mr. Harry 
Mathias, Metropolitan Vickers 
Ltd. Mr. F. John Roe, Manches- 
ter president, was in the chair. 


London 


PROPOSAL TO 
AMEND RULES 


Proposed amendments to the 
rules of the Publicity Club of 
London are to be discussed at a 
special general meeting which is 
to precede the talk, at the Wald- 
orf Hotel on Monday, by Dr. 
Henry Durant, on “Research on 
Advertisements.” 

One of the proposed amend- 
ments would have the effect of 
leaving the nomination of chair- 
man to the Council, instead of, 
as at present, to any member of 
the club. A note circulated by 
the hon. secretary, Mr. Edward 
E. Preston, says of the proposal 
that in order to preserve the right 
of members to make nominations 
for the Chair, officers and council, 
the hon. secretary will continue 
to ask for nominations by letter 
All nominations would then be 
considered by the Council. 


On Wednesday, last week, the 
Publicity Club of London made 
a “Little Journey” to the Water- 
man Fountain Pen Co. at Neas 


den. Mr. Charles A. Cryer, 
advertising manager, acted as 
host. 

Birmingham 


. 

Associates’ Circle 

Is Formed 

Birmingham Publicity Associa- 
tion has formed an iates” 
Circle to promote more active con- 
tact between associate members 
and to enable them to gain further 
experience of advertising and 
publicity by discussions and 
organised meetings. 

The Circle was sponsored by 
Mr. E. Luscott-Evans, chairman, 
B.P.A. Within the last three 
months Associate membership 
has risen from 30 to over 40. 

The Associates’ Circle has its 
own committee, comprising chair- 
man, Mr. W. H. King; hon. sec. 
Miss J. B. Whittaker; Messrs. 
T. R. Gough, F. J. G. Nunn, 
C. J. Palmer, G. EB. Pielow, V. J. 
Smith, A. R. Weaver, A, Weir 
and B. C. Williams. 


Hurling ForN.A.B.S. 


Birmingham Publicity Asso- 
ciation will play an exhibition 
match of hurling (Ireland's 
national game) with the Gaelic 
Athletic Association at the Tascos 
_ Sports Ground, Tunnel Lane, 
Kings Norton, on Sunday after- 
noon, April 16, in aid of N.A.B.S. 
Tickets, at 2s. 6d., are available 
from the Association, the 
Birmingham Post and Mail, and 
the Birmingham Gatette. 
foes. 
Craftsmanship Needed 
The need for craftsmanship— 
an important factor in the trade 
which was not to be replaced by 
mechanisation—-was stressed by 
Mr. R. B. Fishenden, print con- 
sultant to Spicers Ltd., and editor 
of the Penrose Annual, speaking 
on “Future Trends in Printing” at 
a meeting of Bradford Publicity 
Association last week. He asked 
for better co-operation between 
artist and printer. 


Two Days To Publicise Turbo-Car 


When the publicity department 
at the Rover Car Co., Birming- 
ham, first knew of the gas turbine 
car, it was agreed that two months 
were needed for production of 
handouts, and general Press ar- 
rangements. 

But the news leaked out, and 
instead the staff had two days 
This was revealed to Birmingham 
Publicity Association by the 
Rover Publicity manager, Mr 
S. W. Phillips, who said “Credit 
belongs in no small measure to 
the assistance | received from 
Mr. Reeves Quann, News 
Services.” 

The invention was probably the 
greatest and most revolutionary 
development in motor car design 
since the inception of the auto- 
mobile era. When the chief en- 
gineer was asked to give a 


description of it, his answer was 
“The gas turbine is a unit with 
a number of parts that go round 


and round but nothing that goes 
up and down.” “With this gener- 
ous and lucid description | had 
to be satisfied,” commented Mr 
Phillips. 

“This was not an ordinary 
publicity story, it was something 
of far wider, deeper and greater 
implication. It was a milestone 
of history.” 


Oxford 
Prizes For Ad. Photos 


Mr. W. R. Rose, of the Adver- 
tising Club of Oxford, presented 
prizes last Thursday to Mr. C. 
Hodgkins and Mr. H. H. Crawley, 
members of the Oxford Photo- 
graphic Society, for photographs 
considered most suitable for re- 
production as advertising for 
glassware, in a competition or- 
ganised by the Club 

Judges were Mr. Raymond 
Alden and Mr, Kingsley Belsten. 


ADVERTISER'S WEEKLY 
Hull 
Ellis F. Hopper 
Is President 


Mr. Ellis F. Hopper, managing 
director, Morisons Press Adver- 
tising Service Lid. was clected 


+ Publicity 
Club, at the 
annual meet- 


ing, last 
week. The 
retiring 


Ellis F. Hopper 


in a health- 
ier position than it was to-day. 
Membership was excellent. 

The Willeock Merit Cup, for 
the best service to the Club dur- 
ing the past year, was presented 
to Mr. H. Batson, the retiring 
chairman. 

Other officers clected were: 
chairman, Mr. Norman J. Wright; 
vice-presidents, Messrs. F. Eustace 
J} W. Hallowell, A. Dixon, P. 
Holmes, G. French; council, 
Messrs. Lionel F. Larkin, H. Bat- 
son, T. P. Millard, T. P. Pawson, 
C. C. Gordon, G. Harriott, C. G. 
Terry, W. Train, H. W. Smith, G. 
Walsh, T. Wilcock. 

Honorary treasurer, T. W. 
Hazell; honorary secretary, 
Claude F. Brown; Press secretary, 
T. P. Pawson; representatives on 
Corporation development com- 
mittee, G. French and F. Bustace; 
Clubs Development Council 
delegates, C. F. Brown, and J. W. 
Hallowell; magazine editor, G. 
Freach 


Wolverhampton 
Whitworth T. Speak 
Mr Pion aval irector, 


Incorporated Society of British 
Advertisers, is to-day (Thursday) 
addressing the Wolverhampton 
Publicity Club, on “Maintaining 
the Status of Advertising.” 


Officers For Fleet 
Street Players 


At the annua! meeting of the 
Fleet Street Players last week 
officers elected were: chairman, 
Mr. Frederick Griffin, Amalgam- 
ated Press; hon. sec.. Mrs. D. 
Partington, London Press Ex- 
change; hon. treas. Miss Elsic 
Spittle, L.P.E.; stage manager, 
Mr. John Blagrove. Committee, 
Mrs. Jeane Griffin, V. Pethicks; 
Mr. Philip Arnold, Lutterworth 
Periodicals; Miss Joan PFarbus. 
Miss Bernadette Kerins, Barclays 
Bank Ltd. 


The annual dinner of the 
Advertising Club of Oxford will 
be held at the Agricola Restau- 
rant on April 12. 
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ADVERTISER'S WEEKLY 
21 More Join 
LA.M.A. 


At 4 meeting of the national 
council of the Incorporated 
Advertising Managers’ Associa 
tron last week, the following were 
clected to the Assocation 

Members: Messrs. BE. C. Scott 
Dennis Brothers; J. W. H, Nichol 
son, Electric Construction Co.; 
G. Dorman, Ilford Lid.; GR 
Watson Goodyear Tyre & 
Rubber Co. (G.B), H. de Grey 
Warter, Regent Oil Co.; W. ¢ 
Thielé, Yardley & Co., A. Hitch 
Thos. Barlow & Sons (S.A.), ¢ 
Harwood, Marshall's Food 
Products, G. F. Hughes, assistant 
publicity Manager, Pinchin, 
Johnson & Associates, G. H. H 
Wood, Cosmocord Lid. C. EB 
Keen, House of Fraser, Florence 


_M. Davidson, Tennant Brothers, 


H. N. Packard, Morley Ltd; 
and D. D. McLachlan, Hercules 
Cycle & Motor Co 

Associate members Ww 
Maconachie, Marconi Inter 
national Marine Communication 


Co.. A. B. Kirkham, chief assist- 
ant to publicity director, Brighton 
Corporation; a Buckle 
Mablethorne U.D.C. Publicity 
Department; J. A. Horrox, Brown 
Muff & Co, G. M. Walker. 


assistant to advertising manage, 
Dunlop Rubber Co.; J. Hutton 
4. Boake, Roberts & Co.; and 
N. E. Thorogood, assistant adver 
tising manager, Dunlop Rubber 


o 
The following associate 
members were clected to full 
membership: Messrs. R. Mac 
Donald Watson, BX. Plastics 
and H. FP, Gillard, Vidor Ltd 


PRAISE FOR B.LPF. 
FULL PAGE AD. 


Mr. David Ogilvy, of Hewitt, 
Ogilvy, Benson & Mather, Inc., 
the New York agency responsible 
for the British Industries Fair 
advertising in America, has 
received this tribute to the full 
page editorial style advertisement 
for the Fair, which appeared in 
the New York Times early this 
month 

From Garrett & Robinson, of 
Princeton, New Jersey. came a 
letter saying “When | saw the 
BLP. ad. in the New York Times 
1 wondered if that weren't some 
of your handiwork. It is the best 
example of the use of news-in 
advertising concept that I have 
seen so far. It is a great pleasure 
to see this fine type of ad-crafts 
manship.” 

The advertisement was illus 
trated in Apvertiser's Wrekiy 
last week 


The Birmingham Post and Mail 
is sponsoring a local appeal on 
behalf of-the Lord Mayor of 
London's National Thanksgiving 
Fund. One of the first donations 
was 250 guineas from Lord litte 
and the Birmingham Post and 
Mail. 
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Mary Gowing 


} re de rich Rew 


Roland Shott 


Mary Gowing Joins S. H. Benson: Frederick 

Rew To Board Of Research Services: E. H. 

Birk « S. Pictorial” Director: Leslie Knight 
Leaving Harland For Cornercroft 


Mrs. Mary Gowing, who 
recently relinquished the joint 
managership of John Tait & 
Partners, has joined S. H. Ben- 
son, Ltd., as head of the woman's 
department 


A department which Benson's 
have developed for her includes 
a model kitchen for experimental 


work, and the assistance of a 
woman expert in cookery 
domestic science. and domestic 
equipment, 


Mrs. Gowing was a co-founder 
of John Tait & Partners and in 
sole charge during the war. She 
is immediate past president, 
Women's Advertising Club of 
London, and has been a member 
of the Ad. Association council 


* * * 

Cecil Godfrey, space buyer at 
F.C. Pritchard, Wood & Partners 
becomes an account executive 
with the agency from May 15. 

C. E. Bachrach, assistant 
account executive, is to become 
space buyer. Miss L. Sachs has 
rejoined the agency as assistant 
iccount executive 

. * * 


J. H. Lewis, formerly editor of 


Wresham Leader, has been 
appointed managing editor 
Woodalls Newspapers, and as 
sumes editorship of Border 
Counties Advertiser 
: . . 
From Apn! 5 Lestie Kaight, 


of the Harland Engineering Co.. 
Lid Alloa, Scotland, becomes 
publicity manager to Cornercroft 
Ltd., Coventry, and its subsidi 
anes, Mr. Knight has been with 
Harland for five years 

* . * 


E. S. Birk, partner in Nichol 
son Graham & Jones, solicitors 
has been appointed a director of 
Sunday Pictorial Newspapers 
(1920) Lid. 


Frederick Wiliam Rew, mana- 
ger of Research Services Ltd., 
has been appointed a director of 
that company 

He joined Lever Brothers Ltd.. 
in the outdoor advertising de- 
partment on leaving college, and 
transferred to Lintas as a copy 
writer in November, 1936 
Mr. Rew joined Lintas market 
research department early in 
1938 as research assistant, work- 
ing on surveys into home and over- 
seas markets, and after a break 
for war service rejoined Lintas, 
going to Research Services Ltd 
as account controller in July, 
1947. He was appointed mana- 
ger last August 

Mr. Rew is a Fellow of the 
Royal Statistical Society, and a 
member of the Market Research 
Society 

* . * 


William A. Thorpe, has retired 
from Display Kraft, of Glasgow 
The remaining partners will carry 
on 

* * 7 


John Ware has been appointed 
director of publicity, Twentieth 
Century-Fox Film Co., Ltd., from 
April 3 

Mr. Ware entered film puod 
heity from the Daily Express in 


Leslie Knight 


J. H. Lewis 


Mancn 30, 1950 


1936 and worked before the war 
with Gaumont British; Warner 
Brothers, London Film Produc- 
tions and Alexander Korda Pro 
ductions. He was P.R.O. 
Fighter Command during the war. 
returned to Warner Brothers, and 
subsequently joined ADVERTISER'S 
Weexty before being appointed 
director of publicity for Eagle- 
Lion and General Film Distribu- 
tors. For the last two years he 
has been in publicity and public 
relations work for independent 
production companies 
* * * 

In view of increased responsi- 
bilities as managing director ot 
Benn Brothers Ltd. Norman 
French is relinquishing active 
editorship of The Timber Trades 
Journal, and will be succeeded 
as editor by Norman Welch on 
April 3. Mr. Welch joined Benn 
Brothers 17 years ago; for the 
past IS months he has been 
associate editor of The Timbcy 
Trades Journal. Mr. French con- 
tinues a8 managing director, and 
director of The Timber Trades 
Journal. 

* . * 


Roland Shott, formerly a senior 
brand manager with Thomas 
Hedley & Co. Ltd, has been 
appointed merchandising officer 
of Mather & Crowther Ltd. 
under Guy Meuntfort, director io 
charge of merchandising. He 
joined the advertising department 
of Thomas Hedley & Co., Ltd, in 
1940, working in the market re- 
search division and after the war 
im the sales department before 
being appointed brand manager. 


* * * 

G. W. Wynveldt has become 
home circulation manager of 
Future, which will shortly be 
available for bookstall sale in this 
country. 

* * * 

C. W. Geoffrey Paulson has 
been appointed assistant general 
manager, The Monotype Corpora 
tion Lid. A. C. S, Baker is 
retiring from the position of sales 
manager on July 1, and G. L. 
Tinker will take over his duties. 

* * * 

Frank O'Shanohun has joined 
Sidney-Barton Ltd. He was 
deputy senior Press officer at the 
Ministry of Supply from 1946-49, 
and until recently was publicity 
manager for the Gregg Schools 
and Publishing Co 

* * * 

Arthur F. Heywood is joining 

the Daily Graphic and Sunday 


Graphic as a representative 


A. F. Heywood 


, = . * | a - > ia « * ~ he oe DT > am = s ” \t "yi x Roe 4 <i, aa ae ° 
, a | _ re 
a . — 
: SS A lL TT ciate AO . 
id sd, 
a e. hy. “ 
* BY: * 4 ‘ . r * 
| J . 
Ft eC PC io 
S 
& 
12; 4 “ 
aN a 
=, iM 
vf "Seale 
1, 7 
My . 
: Po 
4 
4 
sy 
ay 2 
x ; 
“ee " “ 
=m : 
Zr cy 
| a 
, 5! 
* _— i 
“ ‘ ‘ 3 ‘a 
a eA) - P - ‘ 
“4 ‘ — , : =— oi 
; aS 4 ‘ e 
af & y 
ee t. a t ; 
- ¢ Pe 
ss ts 
3. ‘ 
, Pe Pe a : 
+; 
———— 
‘ ae Ps Nes i 
td Lo : . oy eer an . ta i a er aa a ; oe .. Spe ae: | Eee 
7 SO ay + Mi —_ ie ae. Ta Oe yA ee _ Z ae! ‘eure ee rs SRR oc 


ash’ he yore 
A 


. aw 


CHAS. E. MANDER, Advertisement Director, 


Sincere, homely, well-loved that is HOME CHAT, 
the A.P. favourite that concerns itself intimately 
with every feminine interest. HOME CHAT 
readers are mostly young mothers and housewives, 
but they like to be ornamental as well as useful, 
and are interested in many things outside their 
immediate domestic circle. That is why the 
special HOME CHAT features are so popular, why 
it is consulted so frequently, and why advertisers 
find it so profitable. Be wise and plan NOW to 


be sure of the space you need in this essentially 
feminine weekly. 


THE AMALGAMATED PRESS LTD., LONDON, E.C.4 
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_ Paper “Free-For-All” 


Ts chaotic situation in the paper trade, described elsewhere 


in this issue, appears to have arisen because abandonment 

of rationing for periodicals resulted in a scramble for limited 
supplies—the kind of free-for-all in which the heaviest thruster 
gets all the plums and the devil takes the hindmost. 

Paper control, though it had ceased to be rational in that 
permitted consumption was based on pre-war usage and not on 
present need, at least gave some assurance of a fair share for the 
small user. Nobody seriously wants it to be reimposed, for 
control is at its best a necessary evil—an evil because it frustrates 
the competitive enterprise without which the publishing business 
cannot efficiently adjust itself to the needs of its customers, be 
they readers or advertisers. But it is hardly to the credit either 
of paper makers or users that a position should so soon have 
been reached in which inflated demand has created a shortage 
which is largely, if not wholly, artificial. 

No one grudges large users all the paper they can buy if it can 
be sold to them without prejudice to the normal requirements of 
smaller users. It may, perhaps, be inevitable, in the absence of 
control, that big users should be given priority just because they 
are big, but it is ethically unjustifiable all the same. And it may, 
in the long run, prove bad business for paper makers who give 
way to pressure. 

Print is essential for a variety of socially and commercially 
necessary purposes, other than the publishing of periodicals. 
But there can be no print without paper. It is almost impossible 
to-day for other than regular buyers to purchase certain classes 
of paper. This is not a good thing by any criterion. 

Matters, no doubt, will adjust themselves. The shortage will 
prove temporary. But this is cold comfort to those who suffer 
now—who want paper, not next year, but next week. The 
remedy, in so far as there is one, must lie with the paper mills. 
As suppliers in a sellers’ market, they hold the whip hand. It is 
their responsibility to demonstrate that their industry can control 
its own affairs on a basis of order and equity. 


An Impressive Story 


HOSE who believe that advertisers in this country should 

work more closely with agency and media organisations in the 
interests of the advertising business as a whole, should study the 
address by Mr. Alan Whitworth, reported this week, in which he 
describes the work of the Advertising Research Foundation and 
of the Advertising Council in the U.S.A. He tells an impressive 
story. That these bodies have no parallel here, and that no such 
close and fruitful co-operation yet exists, is to be deplored. 
Before advertising can carn and enjoy in Britain the acceptance 
and prestige it commands in America, the obstacles to this will 
have to be frankly faced and fearlessly surmounted. 
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A Notable American 
Supplement 


MANY TRIBUTES FROM READERS TO 
“ADVERTISER’S WEEKLY” 
From all parts of the country, by telegram, letter and 
telephone, have come enthusiastic tributes to the ADVER- 
TISER'S WEEKLY Supplement, “The American Market”, 


which was published last week. 


In addition to the normal 


distribution to readers of the journal, many hundreds of 

copies of the Supplement were sent to manufacturers and 

others interested in the export trade, and their ap; reciation 

has been most gratifying. Here are a few of the many 
tributes received: 


Leslie Gamage, M.C., F.C.1S., 
president, Institute of Export 
I have just had the pleasure of 

reading your Supplement. In 

these days when businessmen are 
subject to so much exhortation as 
regards the American market, 
from people who have little or no 
knowledge on the subject, it is 
indeed a relief to get such a pub- 
lication as this, which is full of 
definite information and valu- 
able advice, provided by men 
each one of whom is a master of 
his subject. I feel that a publica- 
tion of this nature must be of 
great value not only to those who 
are thinking of approaching the 

American market, but also to 

those whe are already engaged in 

it. L congratulate you very warmly 
upon it, and wish you all pos- 
sible success. 

Roland E. Dangerfield, chairman, 
Council of the Trade and Tech? 
nical Press— 

Although | have not had an 
opportunity of studying “The 
American Market” in detail, I 
would like to congratulate you on 
your enterprise in producing this 
handsome Supplement. This 
seems to be a good example of 
the valuable special services the 
trade Press carries out from time 
to time over and above its normal 
service to trade and industry. 
Roger Falk, director-general. 

British Export Trade Research 

Organisation 

Congratulations on a remark- 
able production 
K. Rowland Harris, hon. secre- 

tary, Publicity Club of Cardiff- 

An excellent production. Busi- 


ness people might well take a leaf 
out of your publication and put 
it on the walls of their office as 
an example of how overseas busi- 
ness can be obtained by going 
after it. 

F. M. Manasse, foreign sales 
manager, Thomas Skinner & 
Co. (Publishers) Ltd. 

My very best congratulations 
on your Supplement. It is really 
the very best and most informa- 
tive of the many such special 
issues which reach my desk. I 
know the amount of real work 
and of untiring questing which go 
to bringing out this type. of 
journal, and I am full of admira- 
tion . 
Chas. C. Knights, A.1LP.A., 

director, Marshall Hardy Ltd.— 

I am impressed by the very 
high standard achieved, from all 
three standpoints—editorial, ad- 
vertising and production. My 
congratulations! 

R. A. Paget-Cooke, of Euan 
Gilchrist and Associates, Public 
Relations Counsel 
An interesting and informative 

Supplement. For any public 

relations organisation in this 

country such a well presented 
symposium of opinion and fact 
should prove most useful. Con- 
gratulations on your initiative 
and successful achievement, 
of Trade Journal (extract 
from a review) 

A notable contribution to the 
literature and guidance available 
to United Kingdom exporters 
interested in the United States 
market. 


(Further tributes will be published 
wext week). 


“The American Market’ was published as a contribution to national 
recovery. In its 88 pages expert American contributors, each a 
recognised leader in his own field, dealt in a practical and specific 
way with various aspects of selling and advertising. The articles were 
grouped under three main headings: The Scope of the Market, How 
to Sell, and Media 

Further copies of the Supplement can be obtained, price 2s. 9d. 
post free, on application to the Service Director, Business Publications 
Lid., 180 Fleet Street, E.C.4, who will also be pleased to quote for 
bulk orders. 
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ADVERTISER'S WEEKLY 


By influencing women to acquire what good 
taste instinctively suggests, what ahove- 
average means can afford, and what can be 
turned to practical account for herself and 
her home, GOOD HOUSEKEEPING offers a 
unique medium for those products which, 
on being purchased, are admired by others 


who say: ‘I must get one too!’... 


...and for such women, there’s extra 


confidence in the fact that all 


GOOD 
HOUSEKEEPING 


advertisements are guaranteed 
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NATIONAL MAGAZINE CO. LTD., 28/30 GROSVENOR GARDENS, LONDON, 5.W.: 
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POLICY PLATFORM 


What Themes For 1951 Convention ? 


The International Advertising Convention in London next year 
represents a magnificent opportunity. 


jamboree, or a serious conference with a serious purpose ? 


Is it to be a glorious 


r HERE will be, next year, 
in London, an Interna- 
tional Advertising Conven- 

tion, organised by the Advertising 

Association and approved by 

the Government. It will be 

linked with the Festival of 

Britain. Delegates from many 

overseas countries, including 

perhaps as many as 500 from 

America, willattend. And that, 

so far, is about all we know. 

Nothing has yet been publicly 

said about objective or theme 

Why is the Convention being 
held? What kind of Convention 
is it to be—a glorious jamboree 
plus an exchange of banalitics, 

or a serious conference with a 

serious purpose? What is it 

hoped to achieve? What subjects 
are to be discussed 

The organisers, doubtless, are 
already pondering these questions 

Let us consider what some of the 

answers could be 


* 7 . 
NATIONAL and an inter 


national conference are not 

quite the same thing 

At Margate and at Buaton 
and even more at some pre-war! 
conferences, many think — the 
social side was over-emphasised 
that social distractions left too 
many delegates in no mood for 
thoughtful discussion Be that 
as it may, it world be possible at 
another national conference to 
experiment on different hnes 

But an international conference 
must in the main contorm to 
precedent. On the hosts will rest 
an obligation of hospitality it 
would be unthinkable to ignore 
Overseas delegates and their 
ladies will expect to be enter 
rammed: by the atmosphere of the 
Convention they will judge the 
warmth of their welcome The 
Convention must be staged with 
showmanship and enlivened wi lh 
conviviaty 

At the same~ time must be 
a “serious” Convention, if only 
because overseas delegates will 
equally expect it to be so. Our 
American friends especially 
believe in advertising with an un 
sophisticated enthusiasm typical 
of all American business In 
their eyes, it is a part of their 
American way of life, something 
adventurous, exuberant, magn 


ficently vital." They will want to 
talk about it, and to talk on a 
serious plane They may even 
want to listen if, for once, we 
show a disposition to talk back 
without finding i necessary to 
apologise for ourselves! 

Nothing should be permitted 
to distract attention from this 
aspect of the Convention 


* ia m 
TTIVHE next consideration will 
be to plan the business pro 
gramme so that delegates do get 
a chance to talk about things that 
really matter 
The Convention gives adver 
tising an Opportunity to demon- 
strate the statesmanship of its 
thinking, to stress its newly 
acquired status in the spheres of 
business and of government, to 
discuss, define, and incidentally 
to publicise, its potentialities and 
objectives as a national and inter 
national power. An opportunity 
too (especially if a first-class 
Press officer is appointed) to hit 
the headlines, to get into the 
national newspapers, and the 
overseas Press, the kind of stories 
that will enhance the prestige of 
British advertising 
If advantage ts to be taken of 
this opportunity it may well be 
that sectional sessions should 
be kept to the minimum 
that both ceremonial and the 
number of sessions should be 
pruned, and discussion concen 
trated on a few carefully chosen 
themes of major significance 
And speakers should be chosen 
not because of the positions they 
hold but because they have 
something to say and the ability 
to say it well 


+ . * 
\ YJHAT should these themes 
be” 


They must be determined, 
surely, by the circumstances 19 
which the Convention itself is to 
be held. They must be topical 
They must arise from, and be 
relevant to, the social and 
economic setting of the advertis 
ing business at the time They 
must stress what advertising has 
done, here and overseas, as a 
pointer to what it can do in the 
years ahead They must also 
have some relevance to the 
Festival of Britain 

One view is that the Conven 
tion should be looked upon as an 


opportunity to proclaim and pub- 
lictse the British way of life 
that it should be exploited as a 
means of advertising Britain and 
the Commonwealth One can 
sympathise with those who feel 
that a counterblast to propaganda 
for other “ways” is overdue. But 
only one other “way,” in the 
sense of a national philosophy, 
is likely to be represented, for 
one assumes that there will be 
no delegation from Moscow! 
Our American friends will cer- 
tainly want to tell us, with 
candour and charm, what we 
ought to do to be saved. And we 
shall listen, not only politely, but 
ppreciatively, for American ideas 
about free enterprise and the 
place of advertising in a free 
enterprise economy will find no 
lack of acceptanceeven if this 
be tinged with envy But it 
would perhaps be hardly court- 
cous on our part to try lo monop- 
olise the Convention, and it 
would certainly be out of 
character 

Yet this theme should assuredly 
have its place. Why not give it 
one main session—a_ British 
Commonwealth session? Speakers 
from Britain and the Common- 
wealth could talk about Britain 
and its advertising, could explain 
its trends and the reasons for 
them, how they reflect the British 
way of compromise and restraint, 
and how, if you like, this British 
way. a synthesis of the extremes 
that divide the world, could, if 
given the chance, perhaps recon- 
cile these extremes and save 
human society from disruption 

What a magnificent session 
that could be! 

~ * aa 
OR the rest, let the sessions 
reflect the sepse of social 

responsibility the advertising 
business has developed, its 
growing consciousness that it fs 
something more than a means of 
selling goods and services. Let 
them show how advertising can 
help solve world as well as 
national problems by allying itself 
to the forces in society that 
represent equity, enlightenment, 
tolerance and sanity 

Here are a few suggestions 

How Advertising can help the 
United Nations. The Advertising 
Creative Circle might tell why it 
organised a poster competition 
for E.R.P., and how this could 


be but a beginning of a much 
bigger story. 

How Advertising could help 
with the economic development 
of backward areas in Africa and 
Asia 

The Public Responsibility of 
Commercial Advertising We 
could tell what the British adver- 
tising business is doing to bring 
advertising into conformity with 
current standards of ethics and 
good taste. Overseas speakers 
could tell what they are doing in 
their countries. 

Advertising and Labour Rela- 
tions, The use of advertising to 
explain industry to the workers, 
and thus to create harmony and 
understanding in employer- 
labour relationships, is in its 
infancy here. We could learn 
much from riper American ex- 
perience. 

Should Governments advertise? 
One speaker might deal with 
British Government advertising. 
another could describe the public 
service advertising carried out by 
the Advertising Council of 
America 

Does Industry appreciate the 
value of Organised Advertising’ 
In this country it can be argued 
that it does not. What is the 
experience in U.S.A. and else- 
where? A speaker from the 
F.B1. might well be invited. 

How can Advertising help 
bridge the Dollar Gap? By the 
summer of 1951 there may even 
be something new to be said 
about this! 

The list, of course, by no 
means exhausts the possibilities 
It is no more than a basis for dis- 
cussion. But the value of a Con- 
vention lies not only in what is 
said and done at the time it is 
held, but on the extent to which 
it stimulates thought and debate 
after the event and before. 

And this debate should start 
now! 


Readers are invited to write 
to the editor of “Adver- 
tiser’s Weekly” and say what 
they think should be the 
objective and subject 
matter of the 1951 Inter- 
national Convention, 
Extracts from letters will 
be published. 
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ADVERTISER'S WEEKLY 


HE progress of co-ordination 
i ds the control of commercial 
advertising throughout all branches 
of British Transport has made possible 
a new and important advance in the 
service offered to Advertisers and their 


Agents by the Commercial Advertise- 


ment Division of the British Transport 


Commission. 


With effect from | May 1950, a revised 
scale of commercial advertising rates 


for British Railways will be applied 


to all new and renewal contracts 


accepted on and after that date. 
The new rate structure removes 
existing anomalies in the former scale 
rates for individual Regions of British 


Railways, and simplifies the rate 


BRITISH TRANSPORT COMMISSION 


COMMERCIAL ADVERTISING RATES 


ON BRITISH RAILWAYS 


COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS, LEICESTER SQUARE STATION, LONDON, W.C.2 
TELEPHONE: TEMPLE BAR 3490 


pattern for Advertisers and Adver- 
tising Agents. The new scale of rates 
establishes an “All Region” rate for 
Advertisers requiring National 
coverage, including sites on the 
London Midland Region and on that 
part of the Scottish Region on which 
commercial advertising is handled by 


Contractors (Messrs. Frank Mason & 


Company Limited, Messrs. W. H. 
Smith & Company Limited and 
Messrs. MacDuff & Company). 
Copies of the new rate sheets are 
being supplied to Advertisers and 
Advertising Agents. 

Enquiries for all space controlled by 
the British Transport Commission 


should he addressed to:— 
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ADVERTISER'S WEEKLY 


ERHAPS you didn't read 

about the rumpus over 

commercial broadcasting 
in Grand Central Station, New 
York? Passengers catching or 
emerging from trains were 
assailed with bursts of music 
punctuated by speeches in praise 
of chewing gum, laxatives, and 
several other staples of the 
American Way of Life 

Nobody seemed to mind very 
much until the editor of the New 
Yorker declared that the whole 
business was an invasion of 
privacy, that soon such invasions 
wguld become commonplace in 
railway trains, buses and trams, 
and that it was high time the 
public learned to protect its pri- 
vacy by complaining to the rail- 
way company, the mayor, and 
any other authorities that might 
be interested. 

Even this might not have had 
much effect had not an enter- 
prising journalist discovered the 
perfect detonator to set off a 
public explosion of wrath. In, its 
campaign to sell time on this 
unusual broadcasting system, the 
railway pointed out that it had 
for sale-—or at least for hire— 
“the biggest captive audience in 


America”! The phrase is a good 
one, but it bounced right back in 
its author's face, and the broad- 
casts eventually had to be stopped 

or at least cleansed of their 
commercial taint. 

Of course, 
audiences are submitted to com- 
mercial broadcasts at 


just such captive 


football 
matches here-—but they probably 
prefer them to standing in silence 


Review of 
Advertising 
by 
COPYTASTER — 


until the kick-off, so no harm is 


done 


But the newspapers and other 
captive 
The readers 


periodicals have 
audience for sale. 
don't even have 
ears to avoid 

siren sony: they can just look the 
other way. And they do! In front 
of me is a copy of the Daily Mail 


no 


to plug their 


the advertisers’ 


No Captive. Audience Here 


OBSERVER 


58 HIGH STREET, CHATHAM 
ronoon ARTHUR CLAY, 80 FLEET ST. cen 700 


ot, MEDWAY TOWNS 
é the DOCKYARD 


from early in 
February with 
figures showing 
that while four ad- 
vertisements were 
noticed by more 
than 30 per cent of 
the women readers, 


14 advertisements When tick-tick-tick is ih 
were noticed by 
only 5 per cent or BANG- BAN6-BANG/ 
less. Far from 
3 . realty! Whee the tiny tick of » ful tow wo . 
being a captive tadside Gosh goto yen iene en conte atieainy ttvaapans png 
audience, it- looks i's quite obvious you sand s change giving careah Revoured with molasamn 
as if newspaper ‘Dutenernateut Sti es eteape 
readers afe very orer-enuve brain tact Postum the Made in an natant and we 
determined fugi- ony other ume But pow ll Ged 0 spec oe ae ove po 
tives. voormng for bai somd-naga det budé-ep wo spent cound sienp 
Do advertisers INSTANT POSTU ‘aga _ 
realise this? Do iret 
they realise how auree she FONE, CTD, BEVORERIRE WORKS Se mOmam. (L 
restless and = im- 
patient their poten- “The picture, headline and opening words of 
Alay = this advertisement seem to be nearly perfect.” 
a ave 


they any idea of how important it 
is to make the headline and the 
first lines of the copy so interesting 
that they will stop readers dead 
in their tracks and hold their 
attention long enough to get at 


least some message into their 
heads? Let's look and see. 
* * * 
IN AN advertisement for 
Crompton Lamps—a" six-inch 
double column—the top inch, 


made by the layout into quite the 
most prominent part of the ad- 
vertisement, says, “By Appoint- 
ment Manufacturers of Electric 
Lamps to H.M. the King.” Then 
there is quite a good drawing 
of two lamp-bulbs, and the words 
“Crompton Coiled-Coil.” Finally, 
in an 8-point condensed sans 
capitals, is the rest of this stirring 


message to _ householders: 
“Crompton Parkinson Ltd., 
Crompton House, London, 
W.C.2.” 


You will notice that there is 
not a word to say that Crompton 
Lamps are good, or bright, or 
cheap, or long-lasting. or other- 
wise desirable. Evidently this 
advertiser had no faith at all in 
the public’s desire or willingness 
to read even ten words about 
electric lamps—and presumably 
he scorned to trick people into 
his advertisement by beginning to 
talk about some subject of more 
general interest. But I can’t help 
thinking that it would have been 
worth his while to leave some 
idea im his few readers’ heads 
even if it was only “contains no 
uranium” or “A Crompton in 
the socket keeps your pennies in 
your pocket”—anything that 
might come into people's heads 
when next they are in the iron- 
monger's to buy a bulb and the 
man says “what make would you 
like? I've Mazda, Osram, Atlas, 
Crompton, or Kye.” 


* * * 
ConsipeR an advertisement for 


a firm called Turtle & Aird Ltd., 
of Belfast, who sell motor oil and 
industrial lubricants. Their copy 
happens to be very readable and 
amusing, with a fine disregard for 
spelling, and a flippancy that 
takes one’s breath away. 

I don’t know who reads Carters 
Flax, Hemp and Jute Year Book 
and Directory, but Turtle & Aird 
credit them with an _ excellent 
sense of humour, a good deal of 
intelligence, and quite a compre- 
hensive vocabulary. But, Oh, 
Mr. Turtle! Fie, Mr. Aird! Why 
couldn't you find a brighter head- 
line than “Tradition® in Com- 
merce”? And why such a dull 
opening as: “Running through 
the fabric of all sound business 
organisations . . . 

Even after being ‘prompted by 
the reader who sent me this ad- 
vertisement, | didn't get beyond 
that first line until this evening—- 
weeks after its arrival. I was on 
the point of dropping it into the 
wastepaper basket. 

Which would have been a pity, 


for I very much enjoyed—to pick 
a few at random—these sentences: 
“As Mr. Detergent O. 


Myrtle, our senior director and 
founder of the firm, expresses 
it so lucidly—‘we must be 
satisfied to serve in such a way 
that the customer is left with 
that sense of satisfaction which 
only satisfactory service can 
satisfactorily satisfy’.” 

“To-day our lubricants, pro- 
duced to our own rigid speci- 
fication and infinite amazement, 
are known only to the dis- 
criminating few. Statistics have 
revealed, almost imperceptably, 
that 92 per cent of motorists 
have never even heard of 
‘Airlub’ _ lubricants. More 
logically still, of the remaining 
eight per cent both of them 
wish they never had.” 

“In general it may be taken 
that it is perfectly safe to use 
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Managing Director of Cecil Bullen Advertising Ltd., Liverpool 


LARGEST DAILY NET 


SALE 


By Shall we take 


eae 
SW. Bullen? 


Miscreants in the Cecil Bullen Agency who 
are called before the chief must sometimes 
wonder if they are about to be labelled 
**clumsy clots’’, for Cecil Bullen’s likeness to 
Radio comedian Jimmy Edwards is quite 
striking ..... and incidentally Bullen himself 
is quite a wit—a kindly wit, for he’s a sincere 
believer that bonhomie is the true foundation 
for all relationships whether social or com- 
mercial. 

Cecil Bullen began reading law but turned 
to advertising just before World War 1. He 
started his own agency in 1941-—a time hardly 
auspicious for such an undertaking. That his 
vision was reliable is proved by the success of 
his organisation today. 

He holds very pronounced views on media 
and his opinion of the **Daily Mirror’’ is 
best described in his own words : 

**During my many years’ experience in the 
advertising world’’, he says, ‘‘I have watched 
and admired the progress of the ‘Daily 
Mirror’. The Position it has attained in the 
mind of advertisers and of the public in 
general is such that it could rightly be des- 
cribed as the realisation of a publisher's 
dream. It is with every confidence that we 
recommend the ‘Mirror’ as a ‘grand puller’. 
It is a ‘good buy’ for all advertisers with 
products which appeal to the public direct’’, 


ly Mirror 


IN THE WORLD 
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ADVERTISER'S WEEKLY 


More than 


LOCAL SHOPS & BUSINESSES 


(excluding all entertainments 


advertise weekly in the 
DISPLAY COLUMNS 


of the 


LEICESTER EVENING MAIL 
These Local Advertisers, 2 a 5) 


expressing their faith 

in this local newspaper, 

offer for sale : 
WOOL JERSEY 
Weliered by 
eee 


Bedding 

Commercial Motor 
Vehicles 

Concrete 

Drink 

Enamel Paint 

Fire Brick Linings 

Fire Places 

Foods 

Footwear 

Furniture 

Furniture Coverings 

Houses 

Confectionery 

Jewellery 

Knitting Wool 

Men’s Wear 

Office Furniture 

Pets Requirements 

Private Motor Cars 

Radio 

Roller Shutters 

Sheet Metal Ware 

Spectacles 

Stoves 

Television 

Foret Requisites 

Vacuum Cleaners 

Wall Paper 

Wheel Discs 

Women's Hats 

Women’s Wear 


and offer the following 
Services: 


~ 
Scr 
Building Societies 
Catering 
Cellulose Spraying 
Coach Services 
Floor Laying 
Footwear Repairing 
Furniture Removing 
Furniture Repainng 


—s 


House Agents \ \K 

House Decorating ocene® Ss Sw me 
Optical Pe eS ee 

Plumbing LOCAL & NATIONAL RATE 12/6 
Travel Agencies ADVERTISEMENT per sc. inch 


LEICESTER EVENING MAIL 


One of the sivieen newspapers serviced by the Advertisement Department of 
NORTHCLIFFE NEWSPAPERS GROUP LTD. - &. H. PENNEY, Advertivement Director 
CARMELITE HOUSE - LONDON « B.C4* CENTRAL 6000. 


Review of Advertising —continued. 


any of the better-type British 
or American cars and trucks 
with ‘Airlub’ Premium, Regu- 
lar, or Heavy Duty grades of 
the appropriate S.A.E. rating 
Always make it a rule to ask 
your garage for ‘Airlub’—as a 
rule there's no danger of then 
having it.” 
This ft really the jolliest kind 
of folly, and 1 am quite con 
vinced that with better headlines 


and some good = thumbnail 
sketches the “Airlub” advertise- 
ments could obtain regular 


readership and sales-results such 
as Menzies obtained, too long 
ago, for Fortnum & Mason. | 
understand that this is the third 
of a series. Wil] somebody please 
send me the other two—and any 
to come? Perhaps they will prove 
to be less apt to frighten away 
the reader by dull beginnings 


* * * 
Do tHe Makers of Ekco 
believe they have a _ captive 


audience? | am probably a good 
deal more ready to look at ad 
vertisements than most people. 
but only in the line of duty and 
perhaps in a masochistic mood 
could 1 ever bring myself to look 
twice at an advertisement that 
says “Quality and Distinction at 
moderate cost.” To guess at the 
cost-per-reply of this advertise- 
ment would not be difficult, and 
to cut it down to a half or even 
a third would be child's play 

but, of course, this is a typical 
example of the advertisement that 
aims to kill two birds with one 
stone by sending half the readers 
to their wireless shops and distri- 
buting free booklets to the rest 
In my opinion a coupon is a 
waste of space if it isn’t staged 
more seriously and energetically 


* * o 


Now HERE is an advertiser who 
really understands the fugitive 
character of his audience and sets 
himself out to capture and hold 
its attention. The picture, the 
headline, and the opening words 
of the Instant Postum advertise- 
ment illustrated on page 582 
seem to be nearly perfect 
Whether in fact the headline will 
touch a responsive chord in 
neurasthenic or nervous people 
I am not sure, but they will kick 
into wakefulness the most dor- 
mant curiosity 

On second thoughts I can 
think of one responsive chord 
that will not only be touched but 
jangled like sweets bells out ef 
tune. Was it not Bertie Wooster 
who instructed Jeeves to stop the 
cat stamping round the room? 


* . * 


Somesopy has sent me—with 
long snorts of disapproval at its 
opening sentence—an advertise 
ment for Manfield. Theoretically 
1, also, say tut-tut, for it is clearly 
| fouling one’s own nest not only 
to spread one’s snare in the sight 
of acvertising’s little victims but 
to call attention to it with loud 
blasts of the trumpet. It begins: 


Quality 
and Dittinelion 


at moderate cost! 


Here &@ value for you! A recewer of deligheful 
appearence apd magnit.< nr perturmance tor only 
22 gms, remarkable foro 5 valve, all wave super her 
of this calibre | Ekoo modal A104 has all che 
features of up to the-minure radio, backed by Fhco 
qualiey mgmcmme. See thie cet ot your Bhco 
dealer's of posi the coupon for full details 


thee model 4904 (AC. moms) 22 ome. tan ped 
Mee for AC OC — model UNF 22 gas. tox pod 


EKCO 


Sets the Standard 


Mode! AlO4 and Model UL 109 


Nemwe 


Adicess 


ar 
Post to EE COLELTO SOUTHEND-ON-SEA 


Only in the line of duty would 
1 look twice at this.” 


“Advertising employs a variety of 
weapons to reduce its victims to 
the necessary state of slap-happy 
submission. " But all is re- 
deemed by the rest of the copy, 
which is disarming, light-hearted 
and friendly, and all can be for- 
given. 

What does seem so lamentable 
that it should at once be orches- 
trated for the bagpipes is the fact 
that this advertisement did not 
immediately follow the extensive 
teaser campaign that Manfield 
ran last summer. It is debatable 
whether any teaser campaign is 
justifiable while newspapers are 
so small; and it is a cold certainty 
that none is worth while unless 
the follow-up or denouement is 
really exciting or interesting 
Manfield’s follow-up was pure 
anti-climatic; this would have 
been just right 

All that now remains is to sec 
whether Manfield can find any- 
thing to say that will sell shoes. 
“Men about Regent Street” ts 
believed to sell a lot of clothes, 
and it may well be that this series 

which runs along parallel lines 
but could never be called imita- 
tive—may be equally successful 
The copywriter has made an ex- 
cellent start, and the typography 
is a collectors’ piece. Yes, 1 know 
you would have preferred to see 
“shoes from Manfield make a 
good impression” set as one 

hrase or slogan; and so would 

But you can't blame the typo- 
grapher for that. 
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DAILY RECORD MAKES HISTORY 


8 COLOUR PAGES 
in ONE month 


The DAILY RECORD-—colour pioneer of newspapers—attained 
yet another pinnacle of success during March. No fewer than 
eight full pages appeared—each employing two or more colours, 
five of them in full colour. This is fresh proof of national 
advertisers’ confidence in the DAILY RECORD as a colour 
medium: a confidence inspired by sheer craftsmanship and 
experience. Colour dominance in the DAILY RECORD gives 
advertisers the greatest opportunity in the daily newspaper field. 


' 
en oe 
party RECORD 
2 7 1S THE ONLY Dally 
GRAYS INN ROAD, LONDON, wie NEWSPAPER WHICH CAN PRINT 
FOR A SET OF THE ISSUES CONCERNED S&S 1N “FULL COLOUR 


ss THEY WILL DEMIINSTRATE THAT 4e ++ tee eeeeeeeeeeens 

so OMLY ROCORD SS NEMEER A TRIUMPH FOR SCOTLAND'S 
ONE TEWE PER aR "MOST PROFITABLE 

— couoUR y MEDIUM. 


A KEMSLEY NEWSPAPER 


Glasgow London 
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Who are the best people 
for photographic enlargements 


AUTOTYPE 
OF COURSE 


Ewes RGEMENTS (up to 80 sq. ft. in one piece), for 


all exhibition and display purposes, are made with real enthusiasm 


by Autotype. “A good job well done, second to none,’’ say 


our friends. When COLOUR is needed it is worthy of note that 


so much of today’s really good work is done by Autotype. 


THE AUTOTYPE CO. LTD. 


3 Brownlow Road, West Ealing, London, W.13. EALing 2691 


We are used to being kept on our toes and our shoulders 
are broad enough to take that last minute order—for 
delivery on time, of course. 


SELL 


to the 
busy 
North-East 


Coast A 


By Advertising font ae 
in the 


SUNDERLAND ECHO 
NORTHERN DAILY MAIL 


WEST HARTLEPOOL 
COMBINED DAILY NET SALE 110,758 


LONDON OFFICE: 85 FLEET STREET, EC.4 Telephone CENcral 1845 
™M 


embers of the Audit sreau of Circulations since 1932 


pt ee ee 
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Need Cover Designs Be 


Quite So Severe ? 


LETTER in the March 

issue of The Journal of the 
Brush Group asks whether the 
cover designs need be quite so 
severe, while an earlier corres- 
pondent suggested a Betty Grable 
style of cover design. This March 
issue carries a delightful photo- 
graph of a field of crocuses, but 
perhaps the pin-up is preferred 
even to that—by the younger 
readers at any rate. The younger 
readers of both sexes, too, It is 
quite wrong to suppose that only 
adolescent males appreciate fem- 
mine pulchritude—the film star 
pin-up gives girls ideas too! 

This journal is very com- 
petently produced. Particularly 
good in this issue is a review of 
an amateur play, complete with 
photographs—a treatment more 
elaborate than most house organ 
editors are prepared to run to. 

1 suppose most readers neither 
notice, nor would care if they 
did, but Ultra Bodoni, Garamond 
and Times Bold ought not to 
be used together in one bank of 
headings—even if the popular 
daily papers do it. 

* * * 

EVERY HOUSE ORGAN editor 
ought to see Target, a monthly 
bulletin on productivity produced 
by the Central Office of Informa- 
tion for the Economic Infor- 
mation Unit. It is full of 
inspiring material. Free copies 
are now offered to all firms up 
to 15 per cent of the payroll, 
instead of two copies per firm 
as heretofore. 

The important stories in Target 
are case histories of increased 
productivity told briefly but with 
sufficient detail to _ indicate 
method and to enable the reader 
to decide whether he wants to 
ask the Economic Information 
Unit for more facts, 

* * * 

New 1s bulletin from T. Wall 
ind Sons Ltd., entitled Catering 
Information which is sent to the 
firm’s customers in the catering 
trade. Eight page quarto, in 
black with second colour blue, it 
contains seven features on mak- 
ing, handling and selling ice 
cream, and has a loose leaf 
supplement of recipes. Partic- 
ularly valuable to retail dis- 
tributors is a costing table which 
is part of an article on ice cream 
profits. 

- * * 


One oF the several house 
organs called Contact is the 
magazine of the David Brown 


organisation, engineers. 
February issue has the heading in 
an outline sans on a_ colour 
photograph of the heavy assembly 
shop, and the word is by no 
means easy to read. 

The first Article in this excel- 
lently printed 48-page magazine 
produced by a firm of heavy 
engineers is headed “These ‘toad- 


stools’ are fine eating,” and des- 
cribes edible fungi. An interesting 
article, and if the photographs 
by which the reader is expected 
to distinguish the edible fungi 
from the poisonous had been 
larger than an inch or so square, 
a very useful one. But I would 
have thought its place was in the 
middle of the book. Surely the 
editor ought to lead with the 
article most important to the 
greatest number of readers? 
Green, yellow and red are used 
as second colours in different 


Spotlight On 
House Organs 


by 
BRIAN HILTON 


formes—a reminder that variety 
can be obtained when more than 
one forme is printed. A word 
of warning, however: a light type 
may look very well in red or 
green, but much too weak in 
yellow. 


* * * 
THe epiror of Gridiron 
Gazette, monthly magazine of 


The Merseyside and North Wales 
Division of the B.E.A., celebrates 
the end of two years’ publishing 
by inviting his readers to make 
suggestions for improvements. 
Here are some of mine: 

If you want to use a cream 
paper and sepia ink avoid blue 
as a second colour, 

Alter your margins to give 
grace and dignity to your 
pages; those narrow side 
margins don't give you a 
chance. 

Give your headlines more 
air; they are too cramped. 

Put blurbs at the top of your 
articles to tempt your readers. 
Raise the standard of your 
illustrations, and use more of 
them. 

- . . 

Marcu issue of The Shell 
Magazine is one of the best. The 
articles are varied and extremely 
good, with pictures of extremely 
high rating. These people know 
how to use their large quad royal 
page. They believe that if a 
picture is worth printing it is 
worth printing large enough to 
be seen. 

* * * 

A NEW FEATURE has been added 
to The Jarrold Magazine, headed 
“Salute to Service.” It is a page 
devoted to four photographs and 
brief stories about employees 
with long service. One of those 


in the first batch has been with 
the firm for 52 years. 
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As from JUNE Ist. 1950 Advertising Rate 
will be £6.5.0 per single column inch 


This Represents a cost of “86d. per col. inch per 1,000 copies, 49d. per sq. inch per 1,000 copies 


- ie - i 


ttn Pai 


T. B. MULLINGS, Advertisement Manager: REVEILLE FOR THE WEEKEND 


i REVEILLE HOUSE, RAY STREET, CLERKENWELL ROAD, LONDON, E.C.1 HOLborn 4321 


a é ‘wd ee re ; Sale a : . r - Bs. - : * : : 7 + a) a * f : 
” 
Me : 
4 
dss 
sae 
ap FOR THE 1 oe 
, = 
- 
a : 
ed eS im a 
ay ge” Fis: SS . A 
' gia a 
= Pi ae i 
iz ae” -_ 
ee Sik. - ‘ : 
; oe NE of z= 
aN 2 
Ssiae S a 
— E KLY ES q 
ee : ae 
 & . 
ee ‘ bs " a 
S BS - 
’ g 
pent 4 , 
: L q ‘ 
re ; 
Ae ? - 
See ee a fe eet orer. res : a : + se . : 


ADVERTISER'S WEEKLY 


G0... 


The International Travel Magazine 


the advance 
demand for 
May 
exceeds 


70,000 


copies 


E. GORDON LENNOX 
Advertisement Manager 


GO... 


17 HANS PLACE SW! 


Knightsbridge 1331-2-3 


The ideal air-brush power-unit for 
home or studio use. . 


%& EFFICIENT AND QUIET 


% INSTANT PRESSURE — NO PULSATION 
% PORTABLE AND COMPACT 


From accredited dealers and CONNOR PATENTS LIMITED, 
Manufacturers of the Conograph Air-Brush, 


29 Brunswick St. East, Hove, Sussex. 


| STORIES BEHIND 
THE ADS. 


. 

Plugging Away 

VERY agency 

some accounts it considers 
tough, for which layouts are 
taken home to be chewed over 
in slippered seclusion, only to be 
returned in the morning to the 
bottom of the “In” tray . . 

At. Foote, Cone & Belding, 
AC Spark Plugs are ranked 
among the most difficult, because 
it has been found that most 
people are more interested in 
what their car will do than in 
what goes on under the bonnet. 

So the bone was thrown to the 
research department which con- 
firmed the original conclusion: 
motorists just aren't interested in 
plugs. But out of the survey, 
two useful facts emerged It 
appears that the two things 
motorists really expect from their 
cars are more mileage per gallon 
of petrol and quick, certain start 
ing. Good plugs help with both. 

Here then, was something 
really positive-—two “reasons 
why” for using good plugs (that 
is, AC plugs!). Add to that the 
fact that AC plugs are fitted with 


must have 


HERE comes a time with 

every advertising account 
when the seemingly impossible 
is demanded And almost 
invariably, by the expenditure of 
a modicum of midnight oi] and 
bad language, the impossible is 
accomplished 

Take the case of this ad., which 
appeared in the fur trade Press 
on January 28 Twelve days 
earlier George Rice Ltd. went to 
their agents, Cavendish Publicity 
Service Ltd.. with what seemed 
to be almost the impossible. 
They had perfected a “midnight 


on 
wanton BOM 


— 5 fee © Gee ce le cee 


AC SPARK PLUGS 


r ——— 


© CEORG EB RK - okies 


id 


a special aircraft insulator and 
that they are made by General 
Motors (which may not mean 
much to the general public but 
registers with the mechanically 
minded), and you have four 
straight-forward selling points. 
With these welded into a 
poster-type campaign, F.C.B. 
think they have, at least for the 
time being, cracked that par- 
ticular one. And it looks like 
a good thing for AC. 


On Burning The Midnight Oil... 


blue” which had previously been 
developed by a competitive 
American firm who had 
established themselves in the 
European market as suppliers of 
what has become the most 
fashionable shade for furs. 

As luck would have it, the sales 
of the Hudson’s Bay Company 
were due to start on January 30, 
and nearly all the important fur 
houses in Europe had represen- 
tatives in London. A teaser ad. was 
rushed through for the trade Press 
to appear on the twenty-first. This 
was followed on the twenty-third 
by telegrams dis- 
closing the source 
of the ad. and invit- 
ing buyers to the 
city showrooms on 
the twenty-seventh 
and thereafter. On 
that day the first 
batch of buyers 
was entertained at 
a cocktail party 
Each guest was 
given a four-page 
printed folder con- 
sisting of a reprint 
of the teaser ad. on 
the front cover, a 
double-page spread 
of explanatory 
editorial, and on 
the back cover a 
reprint of the ad., 
illustrated here, 
to appear in the 
fur trade Press the 
next day 

Midnight oil? 
Bad language”? Ask 
Maurice Samuel at 


Cavendish. He'll 
tell you! 
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Not least among the readers of the Birmingham Post are Midland women who run 
businesses in the city or farms in the country—-women whose husbands are leaders of 
industrial and public affairs in the region. And in addition to the women who buy the 
Post in their own right are many thousands who look forward to the homecoming of the 
“office copy”. For “A” class marketing in the Midland Region the Birmingham Post holds 
unchallenged leadership. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 
Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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One of the wealthiest areas in the Country 


SHIPBUILDING - IRON & STEEL - NAVAL PRODUCTION 
Population - one and a half millions om 


THE LONDON OF THE NORTH 
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ADVERTISING 


3 NORFOLK STREET “STRAND - LONEON W.ic2- > 
APPOINTED SOLE CONTRACTORS ae 


GLASGOW CORPORA’: ON 
BUSES - ZRAMS - TROLLEY BUSES 
AND UNDERGROUND STATIONS 
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“CLASS” PUBLICATIONS 


THE 


3d. WEEKLY 


CATHOLIC HERALD GROUP 


covers the salaried and professional classes of the Catholic community throughout 
the British Isles and every product on the market for the needs and comfort of 
well-ordered family life will find a ready response to advertisements in its columns. 


HOLY YEAR 1950 


HOLY YEAR is an event of the utmost importance to Catholics everywhere and 
one which normally only occurs every 25 years. 


The CATHOLIC HERALD Special Correspondent in Rome will report every event 


and ceremony week by week—thus giving 
throughout 1950. 


ADVERTISEME 


an even greater READER INTEREST 


NT RATES 


CATHOLIC CATHOLIC CATHOLIC CATHOLIC 
HERALD HERALD HERALD HERALD 
Group TWO English TWO English 
Per Page and Pro Rata to One-Eighth Page TWO English | TWO English Editions and TWO 
Editions and TWO for England Scottish papers 
for England Scottish papers Semm-Solus Positions Ireland and covering the 
treland and overing the Space Sire Type Area Wales Bri tish Isles 
Space Size Type Area Woles British istes Brent P Hialnues ¢ - 2 cols «is 2 ° tis ie _ 
Page 22" « B cols. | 22" « 15° ciso0 0 0 aoe 0 0 or x cols. 
Half-page tI" » B cols. | ti « 15") os oo “i000 0 Leader page = Maximum 11" = 2 cols a7w oe as is 0 
or 22" « 4cols. 22° aes Smaller Spaces—Ordinary and Position Rates 
Quarter 1h" « 4cobs. | 11 = 79° a7 0 60 0 0 
page or 22° « 2 cols. | 22" « 34° f Per SIC inch—ORDINARY POSITION 410 0 a7 6 
Eighth page =|!" « 2eols. ti" « 374 ditto —SPECIFIED TOPINM or 
o Six 4coe. Six mr | 61S © | GS 0 @ UNDERINM |i 2 6 £1 10 0 


A.B.C. Figures—Specimen Copies and any other information will be supplied on application to : 
MISS C. M. B. McCANN, Advertisement Manager : 


THE NEW CATHOL 


67 FLEET STREET, LONDON, E.C.4 


And at GLASGOW, LEEDS, LIVERPOOL 


IC HERALD LTD. 


(Advt. Dept.) Central 1959 


The Market Place 
of 
METHODISM 


The Methodist Magazine 


PRICE 6D. MONTHLY 


is the oldest magazine in the world continuously 

published since 1778 A journal which is read 

from cover to cover by all members of the 
household 


The Church Record Inset 


price Ss. PER 100 COPIES 


(first published in 1891) is an ideal inset upon 
which to build a Church Magazine 


The Choir and Musical Journal 


PRICE 6D. MONTHLY 
(first published in 1910) is a most useful journal 
read by most Choirmasters and Organists 
throughout the country 


Specimen copies of the above publications with 
advertisement rate card and circulation figures 
will be sent on request 


D. P. Kimpton Advertisement Manager 


THE EPWORTH PRESS 


25-35, CITY ROAD, LONDON, E.C.1 
Telephone: MONarch 4154 (5 lines 


Make Your Advertising a 


SUCCESS 


by using The 


CHRISTIAN 
HERALD 


| The Religious Weekly 
with the 


Worldwide Croatoa | 


Quotations from advertisers’ letters— 


“Your paper has been one of my best paying media 
since I first used it in 1913.” 
‘*The Christian Herald’ gave us good results last year 
and we are confining our advertising to this medium.” 
We have found ‘The Christian He rald’ the only Weekly 
of its class worth considering. 
RATE CARD trom: 
THE CHRISTIAN HERALD CO., LTD. 
6, TUDOR STREET, LONDON, E.C.4. 
Tel: Central 3624. 
OR WRITE 
4, WESTERN ESPLANADE, PORTSLADE, 
BRIGHTON, SUSSEX. 
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$93 


ADVERTISER'S WEEKLY 


RELIGIOUS 


PRESS 


SURVEY 


HE special position of the 

religious Press in relation 

to its readers gives it 
outstanding value as an adver- 
tising medium. 

Publications in this field range 
from the newspaper with national 

sometimes international — ap- 
peal to church magazines with 
restricted but influential circula- 
thons Although they vary in 
Size and appeal these journals 
have one thing in common, the 
trust and confidence of their 
readers. This unique goodwill 
between reader and journal— 
hence between reader and adver- 
tiser—gives great pulling power 
to this section of the Press. 

It is claimed, with some justi- 
fication, that the religious journals 
bring out the real significance 
behind momentous world news 
and events, helping to give their 
readers mental poise and perspec- 
tive. Certainly they have the 
respect of their readers, and a 
degree of allegiance which few 
other types of publication could 
reasonably claim. In the words 
of Mr. Sydney Walton, of the 
British Weekly, “A religious 
paper has influence and rever- 
berations far beyond its reader- 
ship. . . . It is not read below- 
stairs, but helps to shape and 
form and inspire public opinion 
through the pulpits and the pews, 
and in all the varied weekly 
meetings attached to churches 
which concern themselves with 
problems of local and national 
importance and interest.” It is, 
in fact, an educated Press appeal- 
ing to an educated public with 
cultured tastes, class A demands, 
and the purchasing power neces- 
sary to satisfy them 


The religious Press is the ideal 
medium for reaching this market 
which has above-average pur- 
chasing power And there are 
journals catering for every sec- 
tion of a community which no 
campaign can afford to overlook 

The circulations of some of 
these journals are very consider- 
able. The Universe, for example, 
has an A.B. certified figure ex- 
ceeding 232,000, while the 
Christian Herald claims almost a 
quarter of a million 

Growth of circulation since the 
war is a good indication of the 


development in the field of 
religious journals, Weekly net 
sale of the Methodist Recorder 
is 84,500 (A_B.C. figure), an in- 
crease of over 50 per cent on the 
pre-war figure; The Universe 
figure of 232,000 compares with 
130,000 pre-war; figure for the 
Jewish Chronicle has risen about 
130 per cent; A.B.C. figure of 
well over 95,000 for the Catholic 
Herald is a considerable increase 
on 40,000 pre-war, especially 
when the fact that the price of 
the paper was increased from 
twopence to threepence about two 
years ago is taken into considera- 
tion. 


All journals have more than 
held their ground. The Church 
Times has a net sale of $3.29 
against $0220; circulation of 
The Tablet is “considerably up” 
on pre-war; 50 per cent increase 
is shown by The Friend 

Last year two newspapers 
amalgamated to form the Church 
of England Newspaper and The 
Record. The circulation of both 
was retained—a considerable 
achievement—and the figure is 
on the increase 

Journals published by The 
Epworth Press show some re- 
markable rises: Methodist Maga- 
zine circulates 26,000 monthly 
against 5,000, Kiddies Magazine 
20,000 against 13,000. 

Circulation figures tell only 
part of the story. Each journal 
has a family readership of in- 
calculable value. 

The Methodist Recorder sells 
84,500 (A.B.C., 50 per cent in- 
crease), but it is read by many 
more of a thriving and expanding 
community of the million 
Methodists to whom it is designed 
to appeal, 

The only weekly newspaper 
published for the Baptist Union, 
the Baptist Times, has a circula- 
tion exceeding 20,000, but a con- 
siderably greater readership. 

Claim for The Universe is that 
in is the most widely read 
Catholic paper among English- 
speaking people abroad, in addi- 
tion to its large, quality reader- 
ship at home. One remarkable 
feature, say the publishers, is that 
the paper has a wide readership 
among Anglican clergy and lav 
men 


Faithful, Family Readership Gives These 
Journals Outstanding Media Value 


Readership beyond its own 
special sphere is also claimed by 
the Jewish Chronicle. In addition 
to extensive coverage of the 
Jewish community, this journal 
has reguler readers in Govern 
ment departments Non-Jewish 
members of the public also turn 
to it for news from the Middle 
East in which it specialises 

The readership of these 
journals is valuable in that it is 
serious, constant, family reader- 
ship. The Christian World, for 
instance, which has a considerable 
circulation, is estimated to be 
read by approximately 80,000 and 
there is some justification for the 
claim that these aré “almost 
registered” readers 

The Catholic Herald Group 
like other journals in the religious 
Press classification——are published 
to meet a demand and to serve a 
group of loyal and devoted 
readers who enjoy reading not 
only articles on matters of 
religious interest but news and 
comments on world events speci- 
ally written for them by journal- 
ists who understand and appreci- 
ate their point of view. 

These papers cannot claim 
colossal circulations, but they 
have one thing in common, they 
appeal first to something which 
their readers hold sacred This 
gives them a more personal touch 
which in turn creates confidence 

not only in the editorial 
columns of the paper, but in the 
advertisements that appear along 
side the editorial, thus giving the 
best goodwill that an advertiser 
can buy. 

A special type of readership is 
enjoyed by The Friend, circulat- 
ing among members of the 
Society of Friends (Quakers), It 
reaches a discriminating public 
most of whom are in comfort- 
able circumstances 


Circulation of these journals is 
not confined to Britain; they are 
read all over the world. The 
Christian Herald, to quote only 
one, has subscribers in the re- 
motest corners of the world, in- 
cluding lonely outposts and little- 
known islands. With a weckly 
circulation of 248,000 (publisher's 
figure), this journal has an exten- 
sive “solid middle-class” reader- 
ship. Some of its readers, includ- 


ing people in remote parts of 
Scotland, see no other newspaper. 

What type of advertising do 
these journals carry? Some accept 
all kinds of general advertising, 
others refuse certain classes of 
appeals, 

The Church of England News- 
paper and The Record accepts 
“pretty well any advertising” 
except that for alcoholic liquor; 
Epworth Press journals exclude 
advertisements for “cosmetics, 
ladies’ undergarments, cigarettes, 
wines and spirits, etc., and some 
patent medicines”; the Methodist 
Recorder descrpdes its advertising 
as “better class—no medicinal 
advertisements”; Christian World 
does not accept liquor or fashion 
advertisements. 

The Friend also excludes drink, 
patent medicine and tobacco ad- 
vertisements; The Tablet will not 
accept advertisements for patent 
medicines; Christian Herald ex 
cludes tobacco, drink and “any 
thing frivolous.” 

The Catholic Herald Group 
carry all kinds of general adver 


tising including alcohol and 
tobacco; in fact, anything of 
family appeal. The Universe 
accepts general and national 
advertising. 

Examples of pulling power 


give an indication of the value 
of the religious Press as a whole 
aS an advertising medium 

A brief editorial in The 
Universe on the plight of priests 
in Burma resulted in the subscrip- 
tion of a sum of no less than 
£3,740. In 1949 an appeal for 
subscriptions to help in the pro- 
duction of a film telling the story 
of happenings at Fatima resulted 
in a sum of £8,000, the bulk of 
this being subscribed by Universe 
readers 

Classified advertising in The 
Universe is also very productive 
A single insertion at 13s. resulted 
in about £500 bookings. Classi- 
fied advertisements are an out- 
standing feature of contempor- 
aries. The Church Times carries 
hundreds of “smalls”; The 
Friend has as many as five pages 
of them 

The Church of England News- 
paper and The Record recently 


(Continued on page 596) 
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is proving a productive slogan for 
discerning Spacebuyers. 

| For over 33 years tue universe has 
shown a steadily rising sales figure. 
This rise expresses the confidence of 


a satisfied readership, and gives in- 
comparable results for all advertising. 


PRESENT SALES EXCEED 


232.000 


COPIES WEEKLY 


This figure represents the largest net 
sale of any Religious Newspaper pub- 
lished in the British Isles, and the 
largest sale of any weekly Catholic 
newspaper in the world. 


QUALITY 
| QUANTITY 
RESULTS 


at 40/- per s.c. inch 


The above rate is based on a 
net sale of 200,000 and present 
advertisers therefore receive 


a bonus of over 32,000 copies 
per issue. ' 


No national appropriation is complete without 


Che Universe 


FIELD HOUSE * BREAMS BUILDINGS © LONDON EC4 
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| THE RELIGIOUS PRESS 


The Churches Are Now 


Publicity Conscious 
By THOMAS GOODALL 


Publicity Officer, Methodist Press and Information Service 


OT so long ago the churches 
of Britain were thoroughly 
suspicious of publicity. One 
of the most important reasons 
for this attitude was that religious 
people regarded themselves as set 
apart from the rest of the world, 
and they were consequently in- 
clined to believe that secular 
means of reaching a wider public 
were too much tarnished by 
worldly consideration to be used 
by the churches. There was also 
the strong impression that though 
publicity might sell goods, or 
even propagate political prin- 
ciples, it could not be a character- 
forming influence and therefore 
was unsuited for adaptation to 
religious purposes 
These impressions are far from 
being entirely dissipated, but 
there has recently been a remark- 
able growth of publicity-con- 
sciousness in church circles. An 
effective Press bureau functions 
on behalf of the Anglican Church, 
and there have been several dis- 
cussions in the Church Assembly 
as to how it might be imple- 
mented and extended. The 
Methodist Church set up a Press 
and information service with a 
lay journalist in charge more 
than a year ago. The Church of 
Scotland has a similar organisa- 
tion, and even those denomina- 
tions which have not gone quite 
so far are showing an increasing 
anxiety to ensure that newspapers 
are kept furnished with informa- 
tion. 


Though the function of the 
various Press services of the 
denominations is to secure 


editorial publicity, the Anglican 
Mission to London last year made 
big use not only of Press adver- 


tising, but of other publicity 
media. 
Nation-wide 


Ad. Campaign? 


It is thus abundantly clear that 
the churches are recognising that 
they can benefit from using nor- 
mal fields of publicity in seeking 
to get in touch with the outsider, 
and making the world realise that 
religion has something of impor- 
tance to say 

A suggestion has frequently 
been canvassed that the churches 
should jointly engage in a nation 
wide advertising campaign to 
spread knowledge of the broad 
truths for which they stand, and 
recreate religious interest 
Though, at first sight, this seems 
an attractive proposition it has 
not been greeted with enthusiasm. 
not because it is considered 
wrong, but because of the many 


practical difficulties in the way. 
Financial demands on _ the 
churches are heavy and incomes 
are not adequate. The financing 
of such a scheme would present 
serious problems. It would cer- 
tainly be beyond the resources of 
any one denomination, and there 
are doctrinal difficulties which 
would make joint action delicate 
to operate. 

The outsider may glibly dismiss 
these differing denominated view- 
points as flimsy in view of the 
similarity of the ultimate aim and 
central purpose of all the 
churches, but to the denomina- 
tions they are real and significant 
There have been great develop- 
ments in church unity in recent 
years, and there is a much fuller 
sympathy between the churches 
than used to be the case, but 
there has to be an allowance for 
certair, differences of outlook 
which would certainly arise in 
conducting any jointly operated 
scheme. 


Pattern For 

Publicity 

It is the special efforts, such as 
the Bishop of London's campaign, 
that are likely to lend themselves 
to advertising, and it is by no 
means unfeasible that certain 
denominations might operate 
schemes of that nature together. 
In such an effort publicity be- 
comes an ancilliary to a larger 
purpose rather than being the 
whole scheme itself. The history 
of evangelistic enterprise proves 
that those responsible for its 
conduct must use a varied ap- 
proach and that the follow-up is 
vital. Outside publicity must con- 
form to a pattern and it is prob- 
able that the churches will con- 
tinue to think of advertising and 
kindred methods as being most 
effective in announcing something 
that is coming. 

Campaigns of the character in- 
dicated are usually localised for 
the good reason that effective 
organisation is more easy, and 
consequently it is in the provin- 
cial Press that the greatest degree 
of advertising is likely to take 
place. Many churches are already 
convinced of the pulling power of 
their local newspapers and take 
full advantage of available facili- 
ties. Others have yet to be con- 
vinced, but a greater proportion 
than ever are learning 

There is also a greater effort to 
present announcements of com- 
ing events in a more attractive 
and persuasive fashion. Some 
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THE 
BRITISH 
WEEKLY 


is proud of its title and 
proud of the quality and 
integrity of its pages. 


The Commentary on news 
and events is celebrated for 
a fearless fairness. Ilico’s 
columns are essential reading 
if the play and significance 
of ideas in the world to-day 
are to be understood. 

The Corner Piece is a distine- 
tive feature. Ann Stafford 
explains and expounds 

the attitude of women to 


present problems. 


THE 
BRITISH 
WEEKLY 


with a Scottish Edition is 
proud of Britain and believes 
the best is yet to be in the 
story of the British people. 


Every page is read faithfully 
and studiously and the 
whole journal (3d. weekly) 


is influential in the home. 


46-47 CHANCERY LANE, W.C2 


T= is only ONE religious weekly news- 
paper published in Great Britain for the 
Baptist Union, that is : 


THE 


BAPTIST TIMES 


The Official Journal of the Baptist Denomination 
Under the brilliant editorship of the Rev. F. Townley 
Lord, D.D., it has reached a solid sale of over 20,000 
copies weekly. It covers all facets of Baptist Life and 
activities. Its contents are read and believed. 

A readership of this description ensures good results 
for advertisers, and the fact that advertisers who ‘ Key’ 
their copy renew time after time proves this point. 


Rate Card, Specimen Copy etc, from 


(Magazines) Led. 


National Advertising Representative 
131 FLEET STREET, LONDON, E.C.4 
CEMeral 1960, 3754, 3133 


THE A 
WILL KITCHEN J8. REPRESENTATION 


Time and Again 
the pulling power of 


THE 
JEWISH 
CHRONICLE 


has proved its worth 


No national advertiser can afford to 
disregard its readership 


An Agency writes :—*The results from our 
announcements in the columns of your publication 
have been so gratifying, we wish now to place a 
permanent order for the regular insertion of our 
advertisement.” 


Advertisement Manager : A. B. Guthrie 
32 FURNIVAL STREET E.C.4. Tel. HOLborn 9252 


ADVERTISER'S WEEKLY 


THE 


has the finest list of con- 
tributors of any religious 
weekly. 


Recent contributors include 
the following pre-eminent 
figures in Church tand State 
George Bernard Shaw, The Bishops 
of Truro, Rochester, and Lichfield, 
Stephen Neill and Guy 
Warman, The Dean of Sc. Paul's, 
Or. W. R. Inge, Or, A. C. Bouquet, 
Canons C. H. Smyth, T. Guy & 
Marcus Knight, The 
. me. The Hon. & 
Hicks, MP. Dr. Eric 
. & ©. Gammens, 


One of the many reasons why the 
C.E.N. is included in so many 
prestige campaigns. 


Advertisement rates and particulars of 
space available from 


R. M. O’HARE 
CHURCH OF ENGLAND 
NEWSPAPER 
AND THE RECORD 


33 LUDGATE HILL, LONDON, £E.C.4 
Grapho-Phone London City 3063 


THE CHRISTIAN 


FOUNDED 1/859 


Interdenominational 


AN 
EXCELLENT MEDIUM 
FOR 
CLASSIFIED ADS. 


National Advertising reaches 
an influential cross-section of 
the Protestant Denominations, 


The response to the 
Appeals Advertising in 
the columns of “The 
Christian” make it a 
number one choice in 
this particular field. 

Specimen Copy and Kates on 

Application to 


G. B. ORR 
Advertisement Manager 


33 LUDGATE HILL 
LONDON, E.C€.4 


Telephone City 3068 
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ADVERTISER'S WEEKLY 


AN 
APOLOGY 


FROM 


CHURCH TIMES 


Many who know the value of 
our columns cannot obtain space 
when they want it—and we much 
regret having to disappoint old 
friends as well as new. 


These difficulties are not yet 
overcome, and media of the front 
rank must continue to ask for- 
bearance from agents and adver- 
tisers for the time being, 


Will you therefore please tell 


me as early as possible of future 
plans—we shall do our utmost. 


W. E. Shannon, 
Advertisement Manager 


CHURCH TIMES 
7 PORTUGAL STREET 
KINGSWAY, W.C.2 
Phone : Hol. 08644 


Tena ASS 


Circulation Dee. 1949 
7.000 


Circulation April 1950 


31.000 


Rapid rise since reduction 
of price from I1)- 


* 


32 pages: attractive art 
Coloured cover. Pictorial 
illustrations. 


* 
B.S.B. is a select family 


magazine. 


* 


Specimen Copy and Rates from 
G. & M. PRESS LTD. 
1-4 Copthall Chambers, Leadon, E.C.4 
MONARCH 5432 


HE following Parish Mag- 
azine insets have limited 
space available to National 
Advertisers who appreciate 
their pulling-power and long 
life :-— 

THE SYMBOL 
Church of England £40 per page 

CHRISTIAN RENEWAL 
Church of England £37 10 per page 

KINGDOM OVERSEAS 
Methodist ... £20 per page 

HOME MESSENGER 
Undenominational... £15 per page 


All perdiasers from— 


V4 
(Magazines) Ltd. 


National Advertising Representatives 
131 FLEET STREET 
LONDON - E.C4 

Telephones: CENetral 1960, 3754, 3133 


THIS 15 A 
WILL KITCHEN j8 REPRESENTATION 


THE FRIEND 


is the only weekly Journal 
of the Society of Friends 
(Quakers) 


Every Friday it goes 
into nearly every 
Quaker homein 
the country 


* 
No 
campaign in 
the Religious Press 
is complete without 


THE FRIEND 


Rates on application to 
Advertisement Manager 


THE FRIEND 


46-47 Chancery Lane, London, W.C.2 | in the world. 


Telephone HOLborn 6201-3 
——————————————————— 
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Outstanding Media Value 


(Continued from page 593) 


followed up a story in a big cir- 
culation daily about a pbhilan- 
thropic organisation with a write- 
up of similar length. This story 
brought in twice as much money 
and several times as much cor- 
respondence as reached the daily 
newspaper. 

Sixteen journals are organised 
in the Religious Weekly Press 
Group which owes its inception 
to the fuel crisis of 1947 when 
Government decree temporarily 
suspended a great many weekly 
publications. Common misfor- 
tune impelled the religious news- 
papers to confer together, with a 
view to establishing a system of 
mutual self-help. At that time, 
a number of other ad hoc groups 
of newspapers and periodicals 
were formed, but the religious 
newspaper group is the only one 
which has succeeded in maintain- 
ing and strengthening the organ- 
isation which it established at the 
time of the fuel crisis. 

Objects of the Group are to 
safeguard the common interests 
of its members particularly in the 
managerial sphere, and to provide 
editors, managers and proprietors 
with a forum where they can ex- 
change views on subjects of 
mutual interest. 

Another medium is the parish 
magazine inset. There is a wide 
range of these insets serving 
various denominations; some of 
them have circulations running to 
hundreds of thousands. These 
are typical figures; Home Words 
(nearly 1,400,000 a month); The 
Symbol (over 100,000); Kingdom 
Overseas (nearly 70,000); 
Christian Renewal (98,000). 

These insets are bought by 
parishes all over the British Isles 
and are bound into the local 
church magazines each month. 

They cover all income groups, 
and the bulk of the sales are to 
the older rather than to the very 
young. In the main, readers are 
women, Coupon advertisements 
have proved the pulling power of 
this medium. Like the religious 
journals, the insets get the benefit 
of the “believing” state of mind 
of readers. 

A poe mi magazine with a 
457,000 circulation and wide in- 
fluence among churchwomen is 
the Mothers’ Union Journal. 

The age and tradition of many 
of the religious journals gives 
them added value with the 
guarantee of continuing family 
readership. The Methodist Maga- 
zine is described as “the oldest 
magazine in the world.” It was 
started in 1778 by John Wesley 
under the title Arminian Magea- 
zine and has been published con- 
tinuously since that date. 

The Tablet, founded in 1840, 
claims to be the oldest religious 
weekly in this country, perhaps 
A review type 
of journal, it is the only six- 
penny Catholic weekly. The 


Jewish Chronicle celebrated its 
centenary in 1941, and a history 
of the first hundred years is due 
to appear in book form early in 
April. 

The Christian Herald, a family 

paper with special sections for 
children and young people and 
women's pages, was first pub- 
lished in 1876 as Signs Of Our 
Times. 
The Church Times was founded 
in 1863 by Mr. G. J. Palmer, 
whose sons subsequently con- 
tinued the paper, and the manag- 
ing director to-day is Mr. C. H. 
Palmer, grandson of the founder. 
In common with other journals in 
the same class, it has always been 
a news-paper covering the full 
field of human interests. 

Latest addition to the religious 
journals is Church And Film, 
devoted to news, views and 
reports on all phases of the use 
of films and film strips for use 
at church services and meetings. 
It is published on behalf of the 
British Churches’ Film Council, 
a representative organisation sup- 
ported by the Methodist Church, 
the Church of England Film 
Council and the Baptist Union, 
among other bodies. 

This survey of a cross-section 
of the religious Press gives some 
indication of the value as an ad- 
vertising medium of a group of 
journa!s serving an_ influential 
section of the community. They 
reach a prosperous market 
through a faithful, regular reader- 
ship which has implicit trust in 
them. Most selling campaigns 
would be incomplete without 
placings in the religious Press, 
which has been tested with keyed 
advertisements and proved an 
outstanding medium.—W.A.C. 


Churches Are Now 
Publicity Conscious 


(Continued from page 594) 


denominations give guidance on 
those points and there is a general 
urge among all churches in the 
direction of using advertising in 
the most effective way. 

This fresh evaluation of publi- 
city as an aid to church work is 
likely to increase provided that 
the approach from the publicity 
world is tactful and reasonable. 
Nothing would be more fatal 
than to suggest that publicity is 3 
substitute for the normal work 
of the church. 

It is a fundamental tenet which 
all religions have in common, that 
a deep change of heart is essen- 
tial to faith, and that such a 
change cannot be brought about 
in the same way as a sale over a 
counter. If the inducement is 
placed in proper perspective, as 
a supplement and additional aid. 
it is far more likely to be received 
with sympathy. 
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ADVERTISER'S WEEKLY 


T. B. Browne Ltd. 


want to increase 


their creative department 


by seven 


FIRST CLASS VISUALISER 


He should have had a number of years’ experience on important 


National accounts with leading London Agencies and able to 
work enthusiastically with a copywriter of similar experience 
To the man with a keen appreciation of modern trends in design 
and typography, able to produce good pencil visuals as well as 
finished layouts, we offer a worthwhile job at a worthwhile 
salary. 


A COPYWRITER AND A LAYOUT MAN 
FOR NEW GROUP 


cals for two creative people working in close co-operation, 


The formation of a new group 


Several years’ Agency experience is essential 


ART DIRECTOR’S PERSONAL ASSISTANT 


An interesting job for a young and methodical man (or woman) 
It does not demand artistic ability, but obviously a keen 
interest in advertising art is desirable. Working under the 
supervision of the Art Director, he (or she) will be required to 
take charge of drawings files, keep up-to-date records of 
available artists, see studio representatives, in fact generally b: 
the Art Director's right-hand man (or woman). 


LAYOUT GROUP EXECUTIVE 


This man will have had the necessary experience to supervise 
the work of a group of layout men engaged in adaptations and 
type mark-ups from master settings. He will, of course, know 
type thoroughly, be a good designer and able to prom te that 
degree of enthusiasm in the group to make it a real team 


2 LAYOUT MEN 


A ‘arge part of their job will consist of adaptation work 
including typography on large and smaller accounts, but they 
will also be required to produce layouts of their own. We 
would like them to have had at least three years’ Agency 
experience. A fine opportunity for young men anxious to 
advance in technique and experience. 


We want this additional personnel QUICKLY. 
Particulars about yourself and your experience, 
can ile is caianis $a eum commie: 
should be marked “ Confidential’ and sent to, 


THE MANAGING DIRECTOR 


( T. B. BROWNE LTD. ) 


Incorporated Practitioners in 


ADVERTISING 
163 QUEEN VICTORIA STREET, LONDON, E.C.4 


Central 9291 
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DISPLAY & COMMERCIAL ART 


IDEAL HOME EXHIBITION 


Hard Selling Displays 


Creative Design 


No exceptional developments in ort technique have 


been revealed at this year’s DAIL 


AIL Ideal Home 


Exhibition. The absence of fuel and er restrictions, 


however, have allowed wider use o 


animated models 


and effective illumination of displays. The exhibition 
is probably more comprehensive than ever before. 


ARDER selling conditions 

have led to bread-and- 

butter displays taking 
precedence over abstract design 
at this year’s Daily Mail Ideal 
Home Exhibition. More thought 
has also been given to the com 
fort of the public, by allowing 
more room in the avenues be 
tween stands 

Displays of similar character to 
those seen in West End stores 
dominate the scene. This theme 
is accentuated by a central 
arcade, with canopied displays 
of many of London's most 
famous stores. 

Although a high standard of 
display is maintained throughout 
the exhibition, nowhere does 
“pretty-pretty” display detract 
from the products 

Examples of the creative work 
of display designers are few. No 
exceptional developments in dis 
play techniques show themselves 
Absence of fuel and lighting 
restrictions allows wider use of 
animated models, signs, and other 
devices, and the more effective 
illumination of various displays. 

Several exhibitors employ live 
models for mannequin parades 
and demonstrations 

The exhibition is 
more comprehensive 
before 


* * * 


probably 
than ever 


Ir ts a credit to the publishing 
industry that stands displaying 
class journals are among the best 
designed in the — exhibition 
Woman's Own has a colourful 
and attractive stand It ws I 
shaped and divided into two sec- 
tions, One section is devoted to 
regular contributors, and the 
other to the magazine's mother 
and child service. Beauty, cookery 
and home dressmaking are well 
covered in other sections of this 
most original stand Typical 


readers are seen in appropriate 
domestic settings designed in 
accordance with the expert advice 
given regularly in the columns of 
this national weekly There 1s 
plenty of space for visitors to 
linger 

There is an air of serenity, 
grace and charm about the /deal 
Home Magazine stand. Kaledis- 
copic colours are supplied by 
banked spring flowers, with a 
flowering shrub, and caged birds, 
against a painted backcloth fea 
turing a rural scene, 

The National Magazine Com 
pany’s Good Housekeeping stand 
was designed by Peter Inglis. The 
large-scale colour photographic 
reproductions were carried out by 
Autotype —_ Ltd. Publications, 
tastefully displayed, include the 
new monthly Wanity Fair and 
Harpers Bazaar 

* 


One or THe big attractions in 
the Food Section is the Schweppes 
stand: the products—bottled 
mineral waters and fruit juice 
cordials—figured prominently in 
an unique presentation. 

Model homes of the Georgian- 
Victorian era, with a continua 
tion of the terrace painted on a 
back screen, make effective set- 
ting for the caricature figures, 
constructed from bottles and 
pieces of metal. The whole gcene 
is in a flock-sprayed frame, 
decorated with gilt stars 

The area within the frame is 
alternately illuminated and 
blacked-out. In the latter condi- 
tion the bottles at the various 
windows are spotlighted 

The stand was designed 
built by Cockade Ltd 

* * 


and 


ONE OF THE most purposeful 
displays is the “Palace of Elec 
trical Ways,” sponsored by the 
British Electrical Development 
Association Here are shown 


There is an air of serenity, grace and charm about the “Ideal Home 


Magazine” stand. 


It presents a rural scene, banked with spring 


flowers, flowering shrubs, and caged birds. 


some 270 items of electrical 
equipment designed to ease the 
household chores for the house- 
wife. Most striking feature of the 
display is the 25-yard long vista 
down through palace’s illumin- 
ated archways, each of which 
show in symbolic form the 


“nature of the display in the ad- 


joining alcove, A series of giant 
honeycombs, incorporating the 
smaller electrical appliances, form 
the outside wall of each small 
hall. Seen from the exterior of 
the stand, these are particularly 
attractive and colourful. 

A forerunner to displays 
planned for the Festival of 
Britain, this stand, designed by 
Norman PF. Phillips, E.D.A. exhi- 
bition organiser, and Alan 
Snoxell, was built by King’s, 
Teddington. 


* * * 


. 

OvuTsTaNDING for its novelty 
treatment is I. & Morley's 
stand. It is an authentic model 
of an cighteenth century theatre 
with a tableau giving an inter- 
pretation of the company’s ad. 
slogan “Always look for the 
name Morley.” Puppet figures 
are attired in period costume 
against a backcloth depicting 
Old Cheapside, where Morley’s 
have been established for almost 
180 years. Merchandise is dis- 


played in tiered theatre boxes 


around the auditorium, and suit- 
ably spotlighted. 
* 


* 


Stanps for Reckitt & Colman 
Ltd. display Bathjoy cubes, 
and Windolene. Central feature 
of the first is a large replica of a 
bath cube. Behind this is a 
ground glass panel, on to which 
twelve slides are projected 
demonstrating the various occa- 
sions on which “Bathjey” cubes 
might be used. 

The walls of the stand are 
lined with quilted silk, and there 
are two corner pieces, consist- 
ing of small plaster figures and 
fountains. Demonstrators wear 
specially designed, toning bath- 
robes. 

The stand for Windolene is 
divided into three sections. The 
first features a bathroom, the 
second a room furnished in 
antique style, and the third a 
modern living room. In each case 
a window is the background, 
demonstrating that Windolene is 
suitable for every type of win- 
dow-cleaning job. Both stands 
were built by Pictorial Displays 
Ltd. 


MORE PICTURES OF 
EXHIBITION STANDS ON 
PAGES 600 AND 601 


NOAH HAD THE RIGHT IDEA 


PHOTO-LITHO 
SILK SCREEN 
PRINTING 
LETTERPRESS 


PHONE: 
All under one roof!!! MUS. O124-5 


HAMPDEN PRESS LTD 


107 SOUTHAMPTON ROW, LONDON, W.-C.1 
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DISPLAY INSTALLATIONS OPERATING FROM 21 CENTRES 


City Display Company provides a unique service 
in the field of point-of-sale publicity. 
Twenty-one provincial branches are equipped 
« to undertake the distribution and 
installation of displays and counter sales aids. 


SEZ CITY DISPLAY ORGANISATION 


Through this widespread organisation, 

campaigns may be concentrated 
in a single area for intensive selling 
—or extended over the whole country. 
Our operations are based on experience over 
30 years of such campaigning, 
and we know most of the answers to the problems arising from 
the operating of this very specialised job. 


CITY DISPLAY COMPANY LIMITED, 
281-3, Goswell Road, London, E.C.1. * TERminus 1077 
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—— 
xIdeal Home Stands « 


Service for Lettering. Layout. Figure, Retouching 
Packaging. Screperboers and ideas. too 
& STUDIO SEVEN 
ip, i? Cceetative aaevrists 


47 RED LION STREET WC: 


17-18 Took's aan: <. 


An sddres for Artin and Studio Managers to 
remember Here ot Cotyer & Sowthey. you will find 
under onc root-—all the materials and services which 
you seed. supplied by people with a wide capcricnce 
@ Complete range of our @ Povrcerapric and 
own Fashion Boards paotowtatc depariment 
9 w choose from equipped w carry out 
@ Entire Range Winsor cy Com. ony Oe. © 
& Newtons’ fine cotours the shortest posible 
and Brushes 
@ Tracing — Dewi and 
Cartridge Papers buying 
@ Dry Mounting Service Phone HOL 63546 


COLYER & SOUTHEY LTD. 
17-18: TOOKS COURT*CURSITOR STREET-E-C-4 


A credit to the publishing industry ‘Woman's Own” has a colourful 
stand, L-shaped and divided into two sections—one devoted to 
| contributors, the other to the magazine's mother and child service. 
| 


tame 
@ Relieve that headache 
centralie §=6your 


(Keystone photo 


Big attraction in the Food Section is the Schweppes stand. Bottled 
mineral waters and cordials figure prominently in a presentation of 
model Georgian homes. Designed and built by Cockade Ltd. 


Original suggestions for Cut - outs, 
Display Unite ,Showcards and Transfers 
- 'phone TERminus 2775/6. 


Advertising Display 
Fine Art Colour Printers Ltd. 
324, Gray's Inn Road, London, W.C. 1. 


LITTLEWOOD | Lettering? 


== STUDIOS ——— | . 

DRAWINGS FOR ADVERTISING - FIGURE 

Sciaske ranching’, certenings - ADERPH! ARTISTS - ICouniry Lite Phove 
SCREEN PRIN on I, Buckinghom Street,WC2 “2: Outstanding for its novelty treatment, Morley's stand is a model of 


a # an eighteenth century theatre. A tableau interprets the slogan, 
1S Trinity St., Huddersfield Phone S855 | 3 == TEM. 2588 . “Always look for the name Morley.” 
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DISPLAY & COMMERCIAL ART 


* Designed To Sell * 
bEEITN 
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(Keystour photo 

The National Magazine Company's stand displays publications 

including “Vanity Fair’ and “Harpers Bazaar.” It was designed 

by Peter Inglis; large-scale colour photographic reproductions were 
carried out by Autotype Ltd. 


One of the most purposeful displays. The “Palace of Electrical 

Ways,” sponsored by the British Electrical Development Association 

shows some 270 pieces of equipment. Designed by Norman 1} 
Phillips and Alan Snoxell; built by King's, Teddington 


* New Plastic For Pichaging 


The question of whether or not your paintings ; 
are going to remain fresh and brilliant is a very 
important matter because it is natural that you 
will want your work always to do justice to 
your merit as an artist. 

You cannot afford to be diappowmed 
mungs deteriorate in the 
me nor can your 


By wsing REEVES materia you are 
assured that your work will retain 
fem mht as when first "mere 


eee cntares pare ity awe R= Sang. 


ELVES 


Leovous for Colne since ry e: 


178 Kensingtan High Sereet, London, WS aie 
13 Charing Cross Road, London, W.C.2 Oi, & 


=f | 


iu 
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The better > 
way to \r 
colour proofing— 


Kodatracing 


When ordering or ing line Kodatrace overlays will vy 
or tone blocks for colour ,fit- complete transparency) is 
ups, colour background work— for client presentation, 
it is essential to ensure correct complete job in colour (less colour 
proofing expense )—can be handled 
a still retain its 
freshness 


colour. This is 
one of many production toed 


LASTIC articles are likely to 

figure prominently in future 
premium offers, and packagings, 
if experiments now being made 
by Fraser & Glass Ltd. are suc- 
cessful. 

Of particular interest are the 
articles which they are producing 
in polythene, a tough, flexible 
plastic This material is being 
extensively used in America at 
present for squeezable bottles for 
dispensing talcum powder and de- 
odorants. Fraser & Glass have 
recently evolved a method of 


moulding this type of container 

Another polythene container 
for chemical test papers is 
moulded in one piece, and demon- 
strates the flexibility of the 
material 

Away from the field of packag 
ing. Fraser & Glass are offering 
a flexible beaker. During tests it 
was found that even when run 
over by a car, the beaker was 
hardly damaged. It is particularly 
suitable for a toothpaste pre- 
mium, especially as it is available 
in a wide range of colours. 


ideal for client presentation 


A KODAK 


Kod 


PRODUCT 


at 


THE ORIGINAL PLASTIC FILM 


Supplied in Rolls 40 ins. x 20 yards and Half Rolls 40 ins. « 10 yords. 
Sole Distributors | 
ME STO CRAVEN HOUSE, 121, KINGSWAY, LONDON, W.C.2 Holbers 408s 
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‘SK SCREEN PRINTING 
on PLASTIC MATERIALS: 


Deimorex Window Displays — | 
the most modern form of | 
Window Transfers. 1% 
Newspaper Posters in plastic — | 
washable, lasting and stand “P| 
to wind and rain. 

| Originators of silk screened | 
Barre! Covers, as supplied to 
Guinness, Barclays, Simonds, | 

| ete. 
Silk Screen Printing in bulk — 


snakeskins, tartans, motifs, etc. | 
| | 


DELMORE LTD 
| Soeens =a. 


Telephone | CHlewick 48090 6194 


VACTU Iz 
SIMILE 


(or focsim tor short) 
| is gfibly said, but rarely achiewed by any 
commercial printing process, but, by photo- 
lithography, we promise to get as close to 
this ideal of printed perfection as is possible 
by multiple reproduction at very moderate 
cost 
Our centrally located Adelphi office ossures 
| speedy sales service to City customers. 


PERRY 
Cotlourprint Lid 


PHONE VANDYKE 2553 


MURRAY 
STUDIO 


Ki. Sine Selleung 
tore 


Comme ti 
¢ 


5 ROSEBERY WW 
LONDON EC4 


SILK SCREEN 
PRINTING 
From a Double Crown Poster 
to a 48 Sheet 
Let us quote you! 
CLARKE BROS. 


26 THE GREEN, TWICKENHAM 
PHONE! FOrPRROROVE Sot 


Relief Printed 
LETTERHEADINGS 


Without Steel Dies / 


THE SELWYN PRESS LTD 
FLASHET GROVE - LONDON - £6 


Fresh from Our outstanding success at the 
Manchester Silkscreen Printing Exhibition, 

| where tremendous interest was sroused, 
and the highest of compliments paid us by 
Visitors and Exhibitors alike. 


R. FOSTER & C®. 


For Quality Silkscreen Printing as 
applied to Industry and Commerce 
We specialise in direct printing on Bottles 
and Containers, particularly for the cosmetic 


trades, and in the decoragon of Glass and 
Tableware 


172, AVENUE RD - ACTON - W.3 
(pending completion of our New Factory) 
Telephone : Acorn 140 


SILK SCREEN PRINTING) 


} 
nowe 


EALing 3626-7 


EALING. w.s 


LONDON OFFICE 


DESIGN 
PHOTOGRAPHY 
DISPLAY 
EXHIBITION 
SILK SCREEN 


Replicords Ltd 


407-409 

HORNSEY ROAD 
HOLLOWAY 
LONDON N.I9 
ARC: 1178 & 3469 


NEW showcard for Adexo- 
lin, vitamin A & D products, 
| has been issued by Glaxo Labora- 
tories Ltd. Designed in the studio 
| of the company’s advertising 
| department, the original was 
executed by B. Jonzen. The card 
| Was printed in four colours by 
| W. S. Cowell Ltd. By effectively 
contrasting the winter and sum- 
| mer aspects of a tree, the card 
symbolises the all-seasons use of 
Adexolin as a resistance against 
infections Sales points are 
tabulated on the back of the card 
as a reminder to chemists and 
their assistants. 
™ * * 
hg new - LTD., makers 
of Royal Lrish Poplin ties, 
have always concentrated on 
building dealer goodwill by sup- 
plying first-class sales aids. 

The latest display unit is an 
effective combination of wood 
and plastic. A tall plastic strut 
fitted into the wooden base is sur- 
mounted by a carved fist. This 
unique fixture allows ties to be 
displayed “knotted,” which is the 
traditional method of the trade 
for showing them to purchasers 

The three main selling points— 
hand-woven; hand- 
cut; hand-sewn— 
are screened in 
white paint on 
three plastic ellipses 
fitted to the main 
stem of the unit 

* * 

HIS Perspex 

display (below) 
was designed for 
Aquascutum, to 
tie-in with the 
general advertising 
scheme, which is 
based on = archi- 
tecturally simple 
fashion photographs by George 
Miles. Aquascutum sell coats 
and suits; not shoes, hats or 
gloves; their merchandise follows 
the new line, but is essentially 
classic in character 

The problem was, therefore, to 
show the customer a perfectly 


Latest Display Aids 
A Difference 


turned out woman, and at the 
same time to underplay acces- 
sories which are not being mer- 
chandised. 

Every detail—shoes, hats, 
gloves, even the type of manne- 
quin, her hair style and her 
make-up—is chosen with an eye 
to the composition of the photo- 
graph and its ultimate place in 
advertisements and displays. 


NEW set of Ekco page boy 

and girl cut-outs printed in 
full colour litho have been issued 
to retailers. Feature of this series 
is a “slot” to take the standard 
price ticket 


Electric Signs 


Commenting on the clagric 
sign devised by Leon G n 
Displays Ltd., described in 
ADVERTISER'S WEEKLY on Febru- 
ary 23, Burnham & Co., sign 
manufacturers, of Lower Syden- 
ham, write: 

“For many years—certainly for 
over 20—we and others have 
manufactured electric signs of 
this type, in which the engraved 
decoration on the glass is illumin- 
ated by means of light trans- 
mitted through the edge of the 
glass. After the war, it was but 
a natural step to use Perspex as 
an alternative, which we have 
done.” 
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\Ace Studio Phote 


This attractive display for Butlin's Oxford Street showrooms, built 
almost entirely in paper sculpture in full colour, was executed by 
W. Szomanski, for Campbell, George & Co., Ltd. 


Silk Screen Forum... 


HE query for Peter Mytton- 

Davies in this month's silk- 
screen forum concerns drying 
printed work by infra-red, and 
comes from Mr. R. P. Bakewell, 
assistant sales manager, Mills & 
Rockleys Ltd., who asks: 

(/) What is oxidation? (2) 
What part is played by special 
paints mentioned in the article 
which appeared in ADVERTISER'S 
WEEKLY on February 23, when 
infra-red is used for drying? (3) 
Is infra-red suitable for drying 
silk screen printed posters? 
Answer: Oxidation is a process by 
which oxygen is either added to 
a substitute (as in the simple case 
of converting mercury into its red 
oxide by heating it in air or 
oxygen), or made to remove 
hydrogen from a substitute, as in 
the oxidation of ethyl alchol into 
aldehyde: C,H,O+O=C,H,O+ 
H,O. Other acts of oxidation 
are the combustion of organic 
matters and the roasting of metal- 
lic sulphides. 

This means that when paint 
dries by oxidation it really adds 
oxygen atoms from the surround- 
ing air to itself and so changes 
the nature of paint. Thus a 
colour which absorbs oxygen 
in this way changes its molecular 
nature by doing so, ic., a wet 
paint becomes dry. Auto- 
oxidation is a term sometimes 
used to denote a rather complex 
form of the above process which 
takes longer. 

The paints which dry by 
oxidation (which starts generally 
speaking from the outside, Le., 
the paint most exposed to the air) 
are those with an oil base, such 
as oil paints, paints having oil 
varnishes, and oil bound 
distempers. 

Polymerisation—This is (speak- 
ing unscientifically) rather like 
oxidation. It is a change in the 
arrangement of the paint mole- 


cules but it does not depend on 
the air and is much slower, It 
usually starts frora the inside 
rather than from the outside. 
Infra-red is not suitable for 
drying paints which require 
oxidation, ie., oil paints. 


The paints which are suitable | 


for infra-red drying are those 
which dry by evaporation and, to 
a lesser extent, polymerisation 
Evaporation means that the 


moisture in the colour is absorbed | 


by the atmosphere, or given off 
in the form of vapour. Thus in 
evaporation-drying 
thinners vaporise and the paint 
becomes dry. 

This evaporation can 
accelerated by infra-red. 
process is suitable for drying 
paints of a lacquer type, i.c., most 
of the synthetic group and most 
of the cellulose group. Usual 
cellulose colours dry quickly any- 
way and the need for speedy 
drying is surely less 

No data seems to be available 
regarding the possible shrinkage 
of paper when subjected to infra- 
red, but since all papers contain 
moisture it seems likely that they 
would in fact shrink. This might 
cause difficulties in registering 
colours in the case of posters 
produced by the silk screen pro- 
cess. It is claimed for infra-red 
that this is not a serious difficulty, 
and that in fact the system is used 
for drying silk screen work quite 
successfully. However, the writer 
wonders if it is possible to obtain 
satisfactory register, especially 
with large sheets such as 40 in. x 
60 in.—a size in which posters 
are often printed, and he feels 
that he would like to see results 
of infra-red drying applied to this 
sort of problem before he com- 
mitted himself to a definite state- 
ment as to the suitability, or 
otherwise, of infra-red for drying 
this type of work. 


colours the | 
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When Chairmen. 


Directors and 
Sales Managers 
go to the 
United States, 


they and their Companies 

are well sponsored and sure 

of a cordial reception if 

their visit has been preceded 

by institutional Advertising 
in The 


ILLUSTRATED 
LONDON 
NEWS 


If you want business contracts from the United 
States of America, make sure that your adver- 
tising is in “The Illustrated London News”, 


A “ten-insertion” campaign enlists the power- 
ful influence of “The Illustrated London News” 
not only in the United States but in every 
commercial country in the world. 

AND THE COST IS 
REASONABLE. 


W. J. COWAN, Advertisement M 


anager 
Commonwealth House, New Oxford Street, London, W.C. HOLborn 6945 


ae — — . see 
. Marcu 30, 1950 603 ee ang 
oh <a 
SRR ST - 
An : Bo) a ee : ai > | 
, a re a = Dee z 
ret pa - es a. . ; oti Ee 2 DN ; 
v. i oo’ & ps je oe . , : tr / ) = 
vite x - ey a ae woh : NZZZA RS » ! 
ae 4 ~ i 
+ 
Le 
‘a 0 8 OS i Ses: HESS ae a | +4 + } 
ie “| 
j ee: t 
bre 3 | i 
| | V4 dN 
a | g@ 
igs ee g 
4 | aa 
. | | a 
ee | | } 
‘ | | 
> a 
: | | nN 
: " | TA 
: | § 
| | . 
| : 
; ===: | - 
_- f 
: : 
—— , 


ADVERTISER'S WEEKLY 


THAT the degree of largely 
selective non - competitive 
selling which still exists 
in many industries is not 
likely to last 
much longer 
is the opin- 
ion of D. R 
Griffiths. 
And, with 
experience as 
a seller of 
goods, as a 
seller of 
space, and 
as an agent, 
Griffiths is 
an all- 
rounder 

D. R. Griftthh whose 

opinion 

counts. Since the war, the 
Incorporated Sales Managess’ 
Association have been fortunate 
in having him as their very 
efficient director; the recent visit 
here of the American sales execu- 
tives owed much of its success to 
him 

Swansea-born David Griffiths 
sold pianos and calculating 


Seals for 


LITHEMBOS AND 


* 29 LUDGATE HILL 


Mainly Personal— 


By CONTACT 


machines before selling space for 
the Overseas Daily Mail (when 
Lawrence Hoey was advertise- 
ment manager) and for a group 
of Liverpool publications. With 
William Newton he set up the 
Liverpool agency of Newton, 
Griffiths and when Newton came 
to London to start Airways, he 
established his own firm, D. R 
Griffiths Ltd., which later merged 
with Everetts Advertising 
Launching the advertising for 
Bob Martin and for Kardomah 
in the early ‘thirties is among his 
ad. memories. 

He was already an old member 
of LS.M.A. and an ex-chairmin 
of Liverpool branch when he 
was appointed director 

Griffiths is a two-war man. In 
the first he was in the Navy and 
Royal Flying Corps; in the 
second, in the R.A.F., flying 
controlling at navigations stations 
around the Irish Sea. 


= RR 


4 GOOD slice of the romance 
of modern science and technology 
is to be found in The Story of 
the Ocean Newspaper, an excit 


METCRAFT SEALS 
FAMOUS FOR 20 YEARS 


WALSALL LITHOGRAPHIC CO LTD 


MIDLAND ROAD: WALSALL 


LONDON - EC4 


In the Cambridge launch, left to right: §. J. Silver, R. H. Symonds, 
Francis Thorne. 


ing litthey brochure which Wire- 
less Press Ltd. have produced 
to tell the story of how their 
paper gives the world’s news day 
by day in the Cunard North 
Atlantic liners. In addition to a 
story that cannot fail to impress 
anybody with a spark of imagin- 
ation, it contains some excellent 
illustrations 

Manager of Wireless Press (an 
Hliffe subsidiary) ts Kenneth Teti, 
who joined as advertisement man- 
ager in 1946 to help restart the 
paper, which had ceased publi- 
cation during the war, and who 
was made manager about a year 
ago. Tett used to be in the ad- 
vertising department of Odhams's 
old Weekly Illustrated, before 
moving to Picture Post on its in- 
ception in 1938. 
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NEXT president of the Bolton 
Chamber of Trade--which, with 
3,558 mem 
bers, claims 
to be the 
largest in 
the country 

is Joseph 
Pendlebury 

Editor of 
the Bolton 
Standard 
since it was 
founded 26 
years ago, 
and prin- 
cipal of the 
printing and 
publishing 
firm of 
Pendlebury & Sons Ltd., he will 
take office in May in the cen- 
tenary year of his own firm. of 
which he is one of the third 
generation 

He has served on the executive 
of the Bolton Chamber as repre- 
sentative of the Bolton Master 
Printers’ Association for more 
than 20 years; is a former mem- 
ber of Lancashire and Cheshire 
Master Printers’ Alliance; and for 
10 years has been secretary of the 
British Cinema and Theatre 
Printers’ Association 


i ee 


TWO AD. MEN who are “bound 
together by the faith of the slide 
and the flashing blade, and the 
swing and the level feather” are to 
be seen in the Cambridge launch 


J. Pendlebury - 


in the above picture. On the 
left is S. J. Silver, Sport advertise- 
ment director, who is talking to 
R. H. Symonds, Cambridge 
coach. Symonds, who is adver- 
tising manager of Crookes 
Laboratories, rowed three in the 
winning Cambridge crew of 1931. 

On the right is Francis Therne, 
who organised the arrangements 
for the Press to follow much of 
the Cambridge work from the 
launch Thorne is secretary to 
Crookes Athletes Advisory Ser- 
vice; the Cambridge crew have 
taken Crookes Vitamin Quota 
Capsules as part of their training 


x * * 


A YOUNG man who has “gone 
places” is J. D. Davies. Having 
Started in advertising with W. T. 
Henley's, the clectrical people, he 
went to the Cement Marketing 
Co., then, as assistant advertising 
Manager, to International 
Chemical, becoming advertising 
manager to Peter Lunt, of Liver- 
pool, the soap and detergent 
people 

Now at 32 he is sales promo- 
tion manager in control of adver 
tising to Alfred Bird & Sons Ltd.. 
at Birmingham, his sales director 
being A. M. Mitchell. Consider- 
ing that his time in the Air Force 
made a hole in his career, this is 
not bad going. 

Davies is not married, but 
hopes to remedy that defect 
shortly 

Village cricket is his favourit: 
summer gare 


WEEKS WISECRACK 


~ 


“He’s one of the best 
printers’ reps. in the 
business he sold the 
Russians a Silk Screen 
in place of the Iron 
Curtain.” 
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MaacH %. $950 ws ADVERTISER'S WEEKLY 


Miss Doris Richardson and her co-Directors 
of the 


Norman Kark Publications 


cordially invite you and your friends to the 
COURIER EXHIBITION OF FINE ART 


at the R.W.S. Galleries, Conduit Street, W.1 


from the 3rd to the 12th of April 1950 


Sir William Russell Flint, R.A., President of the Royal Society of 
Painters in Water Colours, Sir Philip Hendy, Director of the National 
Gallery and Mr. Norman Kark, Editor of * Courjer”, are selecting 
the entries which are the leisure work of artists professionally engaged 
in the fields of Journalism, Advertising, Industrial and Commercial Art. 
and of those whose work has been especially commissioned by industry. 


The Exhibition will be open from 10 a.m. to 6 p.m. 


Saturday and Easter Monday, 10 a.m. to 1 p.m 


“COURIER” “TO-DAY” “BANDWAGON” 


BIRKENHEAD ‘The Field covers 
NEWS GROUP the country... 


Adopts 
a FLAT RATE of 


12 - Pursuits covered by this country newspaper, 
s.c. inch "Tt is a wide and growing readership, too; 


“The Field” goes to all parts of the country and its circulation 
as from !st July 1950 


has increased by 100% since the war. “The Field” is the 


most profitable place im which to deliver your message. 
A B.C. Weekly Net Soles 


Advertisements with “ country ”’ appeal thrive in 


“The Field.” They go before a very receptive | 


audience, because every reader of “‘ The Field” 


is deeply interested in the rural affairs and 


The Country Newsp “per 


(, THE FIELD 


\ 


Head Office : London Office 
62/68 CHESTER STREET DAVID L. CLACKSON 
BIRKENHEAD 80 FLEET STREET 8 Stratton Street. London, W.1 Telephone : Grosvenor 3992 


MEMEER OF THE A.8.C. 


Telephone : Telephone» 
Birkenhead 1570 CENtral 2626 
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oo* POSTER SITES 
ow BULLETINS | 


Sites 
Careful 


Fine and 


Posting. 


PADDINGTON ADVERTISING COMPANY. 


) sHOWCARDS 4 
ee eostens Sy Who's Who 


4 oN 
Free Churches 


SILK SCREEN ARTS Lt 
An entirely new refer- 


97 SHIRLEY ROAD. CROYDON 
ence work in course of 


(Gon pall 


ADOISCOMBE 8147-8 


HIGHEST GRADE 
CLEAN © SHARP 
RAST MANSHIP 


SPEEDY SERVICE 
EXPRESS ¢ 
DELIVERY 


THERE IS WO SUBSTITUTE (ot EXPERIENCE 


British advertisers anxious to 
increase their trade with 
Denmark should investigate the 
possibilities of Exstras.aver, 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 
space facilities. Full details from 


CRANE-DEBENHAM LTD. 
69, FLEET STREET. LONDON E-C4 
Central 2811 


Advertisement Rates and descriptive 
folder sent on request, to the 
Advertisement Director 
1860 FLEET STREET 
LONDON, E.C.4. 

Tel: CHANCERY 8844 (15 lines) 
Published by Show Publishing Co. itd 


Priestleys = 


SILK: SCREEN + EXHIBITION - DISPLAY | 


PRIESTLEYS OF GLOUCESTER 
TELEPHONES - GLOUCESTER 2228/-2-3 
LONDON ; TEMPLE BAR 7965-6 


rc 


TO ADVERTISING AGENTS 


Obviously we cannot help every- 
body or undertake all jobs that are 
offered us, but your job may just fit 
in with our production schedule. 
Try ve — it's worth a ring 

G. F. Tomkin Ltd., pain ers 
$01 505 Grove 
Leytonstone 


Green Road 
Ce LEY 1164s 


Yorkshire E Press 
—— 
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MEDIA SPACE RECORD 
For week ending Sunday, March 26 
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News of the World 
Observer ee 


by 
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Reyuoids News 

Sunday Chronicie 

Sunday Dispatch | 

aaa Empire News. . 
Sunday Express 

sunday ual 
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Birmengham Post 

Glasgow Daily Record 

Manchester D. Ds. 

Manchester Guardian 

Newcastle journal & 
North Mail 
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Manchester E. Chron. 
Manchester E News 
Middlesbrough EB. Gaz. 
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it must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are still published in “A” and “B” 
copies. Figures given here and on the opposite page represent space 
occupied in one copy. 
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THE WORLD'S GREATES f BOOKSHOP | Mr. D. Bonney 


Deputy publicity manager of 
the English Electric and Marconi 
Group from 1926-35, Mr. Daniel 
Bonney died in Chelmsford hos- 
pital on Thursday last. From 
1932-38 he acted as publicity 
manager. 

At the time of his death Mr 
Bonney was head of the external 
relations division. 

Before joining the Marconi 

| Company, where he had been 24 
years, he was with ADVERTISER'S 
WEEKLY. 


* FOR BOOKS ¥ 


119-125 CHARING CROSS RD. 
LONDON, W.C.2 
GER $660 (16 lines) 
Open 9-6 (inc Sets) 
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“ ADVERTISER’S WEEKLY” ON MICROFILM 


ADVERTISER'S WEEKLY has 
entered into an agreement with 
University Microfilms to make 
available to libraries and other 
interested parties issues of the 
publication annually in microfilm 
form. 


One of the most pressing prob 
lems facing all types of libraries 
to-day is that of providing space 
for the flood of publications that 
they receive. Microfilm makes 
it possible to produce and distri- 
bute an entire year’s volume of 
ADVERTISER'S WEEKLY in a single 
reel, at a cost approximately 
equal to the cost of binding the 
same material in the conventional 
library form. 


Sales of microfilm copies are 
restricted to those subscribing to 
the regular edition of ADver- 
Trser'’s Weekty. Copies are only 
distributed at the end of the 
volume year 

Microfilm is furnished on 
meta! reels, in positive microfilm, 
suitably labelled. Inquiries con- 
cerning purchase of the journal 
oan microfilm should be directed 


ADVERTISER'S WEEKLY 


ee HIGH ST., CROYDON 


rc 
“For Greater London & Surrey Campaigns” 


SERIES 
Tel. Croydon 3434 


ota 


to University Microfilms, 313 N 
First Street, Ann Arbor, Michi- 
gan, U.S.A, 


Visit Of U.S. Direct 
Mail President 


Mr. Harry Porter, president of 
the Direct Mail Association of 
America, is to attend = the 
luncheon of the British Direct 
Mail Advertising Association, on 
May 9. 

The last of the series of tea- 
time talks arranged by the 
B.1D.M.A.A. takes place at the 
Waldorf Hotel, London, on April 
19, when Mr. Max Ritson will 
speak on “Copywriting for Direct 
Mail.” 


“REVEILLE” RATES 


Increased advertisement rates 
for Reveille, announced in our 
last issue, start from June 2, and | 
not June 30, as stated 


| 
ma ey 


Good Publicity Lid. move on 
March 31, to 25 Princes Drive, 
Colwyn Bay 


Basiness news and technical articles of cital 
interest te engineers ——___—every week in the 


MECHANICAL WORLD 


AND ENGINEERING RECORD 


MAKE SURE IT 15 .ON YOUR TECHNICAL ADVERTISING 
SCHEDULE 
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REPRESENTING THE 
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ARTISTS FOR 


LEADING GROUP OF 


IN DUSTRY 


ASTRAL ARTS GROUP LIMITED 


245, Veuxhal!l Bridge Roed, London, 8.W.1. 


Td.» Vie. gpen/é 


ROOSTER PUBLICITY LTD PETERBOROUGH 
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ADVERTISER'S WEEKLY 


THAT Cuthbert’s, seed manufac 
turers, in thew weekly “Garden 
Talk” advertisement on the front 
page of The Times on Saturday. 
‘upped” the first and second 
horses in the Grand National in 
their copy, “Freebooter” and 
Wot, No Sun’” 

* * * 
THAT J. W. Parris, joint manag 
ing director, G. Street & Co., Ltd.. 
left Southampton fast Thursday 
for a business visit to South and 
East Africa 

* “¢ * 
THAT «a campaign for the 17th 
National Radio Exhibition (Castle 
Hromwich, Birmingham, Septem 
ber 6-16) is now being planned 
by Rumble, Crowther & Nicholas 
m consultation with the public 
relations committee of the Radio 
Industry Council 

* * * 
THAL Roland Green, assistant 
advertisement manager of Travel 
World, took part in a travel 
forum a discussion on foreign 
holidays —at Caxton Hall, West 
minster, recently 

* * * 
THAT Andrew Milne, director 
and general manager of Drapers 
Record and Men's Wear group 
has been appointed a governor 
of the London County Council 
College for the distributive trades 

* * * 
THAT Priestley Studios Lid., of 
Gloucester, have taken over new 
premises at ¥ Buckingham Street 
WC.2 


EDITING 
ARTICLES 
TYPOGRAPHY 
LAYOUT 
MAKE-UP 
PRINTING 
DUPLICATING 


DESPATCH 


to publish, house organs, 


or will prov ide 


THAT Sir James Waterlow, direc 
tor, Amalgamated Press Lid., has 
gone to the South of France to 
recuperate following his recent 
illness. 

. * * 
THAT the girl whose photograph 
ippears on the new National 
Savings poster is Audrey White, 
22 and Yorkshire born, who was 
chosen to represent a typical 
English bride. She is one of 
London's most photographed 
models, and this is the first time 
she has been featured on a 
National Savings poster 

* * * 
THAT visitors from Scandinavia 
Holland and France, some of 
whom had come specially by air 
were among the numerous guests 
at a third birthday party given 
lust week by Albert Milhado & 
Co. ld 

* * * 
THAT Louis Pleninger, \ice 
president in charge of foreign 
sales, American Type Founders 
iS visiting sales agencies and cus 
tomers in Europe. His itinerary 
includes England, the Nether 
lands, France, Belgium, ltaly, 
Switzerland, Germany, Norway 
Sweden, und Denmark 


New 
House Organ 


Service 


A specialist service is offered to 


companies publishing, or wanting 


The service 


is tailored to individual needs. We 


will produce from start to finish, 


‘inside’ editors 


with professional assistance at any 
stage. This service enables businesses 
to enjoy the benefits of 
professional-looking house organs 
without the headaches of production, 


Write for full information 


HOUSE ORGAN SERVICES 


¢s NEW BRIDGE 


STREET 


LONDON E-C“4 


THAT Margaret Ebertie, Lambe 
& Robinson account executive. 
was marricd at Hampstead 
Parish Church on Saturday 
* * * 

THAT to mark the centenary of 
the Isle of Thanet Building 
Society, 30,000 copies of a special 
number of the Isle of Thanet 
News, the Society's news bulletin 
are being distributed 


Kenneth Rawlins, advertisement 


manager. “Woman's Own,” with 

his bride, formerly Miss Con- 

stance Amande Malzy, after their 

wedding at St.. Paul's, Knights 
hridge, last week 


1HAT Jodi Hyland, recently 
returned from Australia, has 
been appointed editor of 
Debutante Miss Hyland was 
for three vears with Woman's 
Own 

* * * 
THAT T. G. Dawes, assistant 
account executive, Gee Advertis- 
ing Ltd., is to perform on the 
piano in Hughie Green's pro- 
gramme “Opportunity Knocks” 
from Radio Luxembourg, shortly 

* * * 


THAT T. C. Bench Ltd. closed 
their Tudor Street offices last 
week. The firm is now completely 
housed at 185 Uxbridge Road, 
Hampton Hill, Middlesex 

* * * 
THAT photographer George 
Milles is leaving Gilchrist Studios, 
and from April 3 will be at Studio 
Five. Shephard Street, W.1 


“BELFAST TELEGRAPH” 

Among the newspapers sup- 
porting National Sewing Week, 
the campaign for which was 
reported in our last issue, was 
the Belfast Telegraph, which 
published a composite page on 
February 18. The Belfast Tele- 
graph organised the National 
Sewing Contest in the Northern 
Ireland area. 


Mancu 30, 1950 
PAPER TRADE‘CHAOS’ 


(Continued from page 571) 


supplied to large users who insist 
on preferential treatment and are 
hard to refuse 

There is also a strong feeling 
that supplies are not being distri- 
buted equitably as between the 
large and small consumers. While 
suggestions that control should 
be reimposed are not taken 
seriously, some arrangement for 
voluntary rationing has been 
mooted, though this is not fe- 
garded as practicable in a com- 
plex business with mills, mer 
chants and agents all concerned 
with sales to the user. Newsprint, 
of course, being still controlled 
is ut an entirely different category 

Present difficulties, it is 
thought, may be resolved within 
a few months, when supply and 
demand have adjusted themselves 
Both price and printing capacity 
already strained to the uttermost, 
must Set a ceiling on demand for 
paper Sales and sizes of 
periodicals will be stabilised at a 
level perhaps lower than it is to- 
day. The paper trade itself, now 
free, within the limits imposed by 
currency control, to buy its own 
raw materials, will in time relate 
supply to a stabilised demand. 


“Birkenhead. News” 
Adopts Flat Rate 


In keeping with the present day 
trend the Birkenhead News 
Group is to adopt a flat rate 
from July 1. 

The old rates were fixed in 
1946, when the A.B.C. weekly 
group net sales were 28,208. Net 
sales to-day are in excess of 
45,000 


ADVERTISING 
DIARY 


. March 31. 

AssociaTion oF Disetay Pro- 
puceRs. Annual ladies night. Cafe 
Royal, Regent Street 

National Pustic Seeaktwo Com 
Test. Pusucrry Clue oF Leeps v 
Pusuicrry Ciun oF NewcastTLe 
Powolnys, Leeds. 6 p.m 

Monday, April 3. 

Pusuicrry Cive oF 
Henry Duram on 
in Advertisements.” 

Tuesday, April 4. 

Society oF Drrtom, Meares OF 
THe ADVERTISING ASSOCIATION 
(Yorkshire Branch) P Mitchell 
Peel on “Typography "' Y.W.C.A 
Cookridgc Street, Leeds "wom 

Wednesday, April 5 

INSTITUTE OF Post Rengrions 
Luncheon meetin Donald 
McCullough - ll “Planning a Public 
Relations Pol 

ecngrenees "Pp BLICKTY ASSOC! 
ation (Associate Circle). Evening 
meeting Press Qlub, Bull Screet 
Film How your Evening News 
paper i produced.“ 

IncosporaTeD Sates Manacens 
ASSOCIATION Luncheon mecting 
Connavam Rooms 

Reoent 
WJ. Brown on “An Independent 
looks at Politics 
oft Arts LJ ony 
WC. 6M pm 

Wedneway, April 12. 

ADVERTISING CLUB OF OXFORD 

Annual dinner, Agricola Restaur 


Lonpon 
“Research 


Adam Sireet 


ant 
Thurday, April 13. 
Pustcrry Civs oF Lesps 
Lurcheon meeting 
Baaproep PUBLICITY AsSsOCIA- 
ron, Speaker: Stuart Hirst 
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Legal and Gazette 


A Voluntary 
Liquidation 
MERRITT ADVERTISING SERVICE 
A meeting of croduors of Merritt Adver 
using Service Friday 
at Winchester Ofd Broad Sereet 
London, E.C 2. when it was reported thar 
me detailed statement of affairs had been 

company's books 
up whee November 
sheet as at February 
had been drawn up 
business was so fluid n onght 
the truc position labalities 
img the share 
amount to 
between £3.000 and £4,000 and there wae 
4 deficiency as regarded the creditors of 
about £17000 
Mr a former director 
who the sharcholders bad 
ft and resolved that the 
wound up voluntarily with 
Charles Wallis as 
existence 
hemited 
in the carly 
Simms added about July 
1945. he answered an adveriisemem by 
the company for an cxccutive prepared to 
advance capual, and in November of that 
year was cngaged by the then chairman 
Subsegquentivy hic 
on @ccount for shares 
under an agreemem 


iMcreased by ent mainly 
as a result efforts. In 
chairman advised him that he was anxious 
to sell bw sharchoiding in the company 
and in November the shares were 
transferred and two others 
but the chairman was to remain in office 
and also to pay off an overdraft at the 
bani 

Conunuing, Mr Simms said that at the 


hecomune large 
Perturbed financial pusition 
found the books were in a chactk 
and in January they diemesed 
secretary After 
company's auditors, 
the directors 
Was solvent 
not give 
made 
Board = mecung 
‘atement was produced 
company had a deficiency 
>» £2,500 The chairman promised 
Put up more capital but after two months 
the company were informed that he 
my prepared to proceed and he 
chairman) then resigned 
1949. negtignOms were 
partners of another 
concern and later shares 
Simms and 4 co-directew 
transferred At that time it 
companys deficiency 
£3,000, but the new directors subsequently 
found the position worse than had been 
thought 
Mr. Sinuns, who resened as a director 
in February of this year. attributed 
Present position to the fact 
during many years of trading sub 
Stantial profits were made. but no reserves 
were created; and to the books being kept 
that they did not give the 
the company's position 
He added that the extra capital provided 
was mt sufficient to get ower the lewacy 
of pest Mamanagement 
Mr. Bennett, solicitor, said he 
instructed by three ladics who became 
directors of the company on Névember 
last Their respective husbands had 
many years been in partnership together 
im an advertising business. and during the 
latter part of last year negotiations took 
Place with a view tw the partners acguir 
ing for the benef of their respective wives 
the Major sharchoiding in Merrit Adver 
teang Service Lid 
Produced during th 
Negotiations were for 
substantial creditors which were 
! set by substantial 
On November 2* 
and a co-director wansferred 
directors their sharcholding 
nominal consideration and at the 
emcred imo a 
the transferees 
they jointly 
that the liabilities 
xcluding two loans of 
and excluding minor contingem 
Habilitics. did not on the he 
transfer exceed the 
£3,000. taking the goodwill 
clients considered that by 
shares in the company and taking « 
transter of the two loans they would in 
ect, be paying £3,000 for the goodwill 


accounts 


of the busines =Very shortly after they 
took over, however, & was clear that th 
books did not represemt the truc state 
affaurs Dixtepancites imcreased 
amoum duc to creditam by 
end although thc 
oft about £10,000 
img Octail 
and about two-thirds 
would nom recoverable 
directors reduced the overhead 
and arranged ww conduct 
from the other advertising concern 
scominal amoum of £10 per month 
this year ® became apparent 
directors that the positon of the 
wes NOt a they antaoopated 
the surplus of 
a comsderab'c 
the Dusiness had 
overdraft a: the Wank personally guaran 
teed by the partners of the 
The guarantor had now 
nverdraft the bank and 
oediiars 


paid into that account which now had 4 
creda of ower £800 

tr Benne: further sated that 
chents were willing W aseign to the 
Liquidator all their rights under the Deed 
of Warranty on condition that out of the 
fret moneys received the guarantors 


the 
overdraft tn addition 
viling mm such circumstances 


transferred to them 
and if the Deed of Warranty proved to be 
of any value the creditors 
mately receive a dividend 
that shown by the figures Presented to 
mecting. He contended thar u 
at November 25. 1949 
Deed of Warranty latslitees, 
exceeded assets by ~womething 
£0000). if not more. and under 
Deed of Warranty bis clients had 
“antial claim against the warrantees 
A represeniative of the former chau 
man and managing director challenged thc 
accuracy of the statements made 
ing bi client The represemtatiy« 
former secretary ako protested 
ihe Statements mad: The latter 
ako presen siempied to address. 
the Meeting but was ruled ow 
During the discussion, My 
Poppicton Cipressed the “TIMOR 
independem liquidator mominated 
creditors should be appornted mn 
the company's somncc (Mher 
aleo spok m favour Of that cnr ard 
& fesolution was passed for the aprmwnt 
Mr. € 1) Walker of Thoreton 
fo a jrqguidatr A oom 
Mittec of inspection was also appornted 


BANKRUPTCY 
frst meeting of creditors of 
Bulmer Plack Notting 
ad\ ertyone aon 
Steet, Wi). an 
Offiaal Receiver 
reported habilitie., amounted 
f62!. a wety nO aenets 
matticr was in the hands 


of 
Official Recewer 


New Companies 


Kirkland Brider Organisation 
Heath Street, Hampstead. NW 
cm and orgeniser and director 
carried on at Heath Street 
Turner Kirkland Brice 
tl ao Directors 1 
CG. Mawson 

John Adams (Publicity) 16 
bridge Road. Kings Heath 
Advertsing §contractors ang 
Nominal capital 
1H L. Adams 

’ 


Nominal capital 
Bridge and 
~~ “* Cam 
Birrongham 
consultants 

Directors 
Road | Advertising 
Nominal capital: 1,100 
Delaney and Beuy § 

(The above-mentioned particulars of 
mew companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sens, . Company 
Registration Agents, 116 Chancery Lane. 

Londen, W.C.2.) 


Mr. Norman 
advertising manager, Kerry's 
(Great Britain) Ltd. Stratford. 
asks us to state that he is not 
m any way connected with the 
Norman Leslie Bennett, of N. I 
Bennett & Co.. Leicester, men 
tioned in a paragraph on March 
16 relating to dissolution of a 
partnership. 


Leslie Bennett. 


You are sure of 
eing SEEN in 
THE SPHERE 


—  '® 


AUSTEN REED yee tome 


(mon ir swuare 


(HEL ROIIMANS Nol \ 


0 oe 


Fernandez ™ 


suteev= 


With hundreds of shrewd advertisers 
it’s the stability of The SPHERE that 
counts. They know that for a reasonable 
expenditure they get uncluttered atten- 
tion value—and results in sales. For over 
half a century The SPHERE has been a 
medium worthy of a top position on 
schedules for quality merchandise. To 
use it to-day is good business and wise 
spending; for The SPHERE gives you 
coverage absolutely without waste. 


FRANK J. DUNN, Advertisement Manager 
Commonwealth Hae., New Oxford St., London, W.C. HOL, 6955 
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ADVBRKIISER’S WREKLY 


SPECIAL 
NUMBERS 


for the business seeking 
Manufacturers of 


SPORTS & GAMES 
EQUIPMENT 


Jbrd May 
B.LF. and EXPORT NUMBER 


with a guaranteed extra 
Foreign circulation of 2,000 


copies. 


10th May 
2nd BLP. ISSUE 


giving first impressions of the 
Fair. 


i7th May 
3rd B.LF. ISSUE 


summing up the Fair. 


3th September 
EXPORT NUMBER 
to follow up the issue of the 
3rd May which again carries 
with it a guaranteed extra 
distribution of 2,000 copies 
abroad. 


for full particulars apply to 
HARPERS 
Sports and Games 


8 Lloyds Avenue, E.C.3 


ROYAL 3838 


610 


CURRENT ADVERTISING 


Schweppes Account Split: Notley To 
Handle Fruit Squashes Campaign 


NEW ACCOUNTS 

To Cecil D. Notley Advertising 
Ltd: Schweppes fruit squashes. 
Campaign starts in May. Adver- 
tising for Schweppes’ effervescent 
products continues to be handled 
oe Bloxham & Partners 


To Haig-McAlister Ltd.; Sea!- 
draught Ltd., manufacturers of 
phosphor - bronze weatherstrip- 
ping. Trade Press..-Brody Skirts 
Ltd., made-to-measure garments 
from customers’ materials. Mail 
order in selected women’s maga- 
zines and provincials.—Art Skirt 
Co. Pages in selected trade 
journals. 


Begwaco 
Meters Ltd., manufacturers of 
new die-cast aluminium alloy gas 
meter Trade papers covering 
the gas industry. 

To Ri , Preston & Co. Ltd., 
London office: Bates of London, 
lightweight cycle manufacturers. 
Trade and cycling Press.-Plas- 
bric Productions Ltd., makers of 
Plasbric cement binder. Archi- 
tectural and building trade Press. 

London Oil Corporation Ltd., 
edible oil.—-New Forest Ser- 
vices (Lyndhurst) Ltd.. Twilford 
folding portable deck chairs. 

To Glovers Advertising, 
Bristol: Bristol's Instrument Co., 
Ltd., trade Press and direct 
mail. 

To C. R, Casson Ltd: Genera! 
Radiological Society. 

To & Carter Létd.: 
Wholesale Kerosene Distributors 
(of Gt. Britain) Ltd., distributors 
of H.O.V.O. tractor fuel. Pro- 
vineials and oe ag journals. 
Soya Foods Ltd., bakery, con- 
fectionery, catering and ice cream 
trade journals.—Vivian Loyd & 
Co., Ltd., campaign for Motor 
Sickle in gardening and related 
journals, and for diesel tractors 
in agricultural papers with sub- 
stantially overseas circulation 

To Stonehouse Advertising 
Led., Hull: Bairn knitting needlss 
manufactured by Redditch Elec- 
tro-Plating Co., Ltd. Trade adver- 
tising to build up distribution 
prior to consumer advertising 
Robert Laidlaw & Sons Ltd. 
makers of Seafield tartans and 
utility tweeds, Scottish news- 
papers and magazines, trade Press 
and, with full colour, selected 
export trade journals. 
ACCOUNTS MOVING 


To White & Carter Ltd.: Pre- 
servene Ltd, London evenings, 
rovincials and grocery trade 
ress. 


NEW CAMPAIGNS 


For George Dobie & Son Ltd., 
to announce that Four Square 
tobaccos are again available in 
1 oz. vacuum tins, large spaces in 
national dailies, selected general 
interest weeklies and monthlies, 


' provincial dailies and evenings 


and trade Press. Agents: Basil 
Butler Co. Led. 

For Decopine germicide manu- 
factured by Simoniz Lid. in 
Sunday Empire News, Radio 
Times, and morning and evening 
papers in Leicester, Nottingham, 
Birmingham, Coventry, Liverpool, 
Manchester and Stockport. The 
pack has been redesigned and 
new point-of-sale material 
produced. Extension to a national 
campaign is contemplated. 
Agents: Robert Freeman Co, 

For Tibs cat powder manufac- 
tured by Bob Martin Ltd. in 
national dailies and Sundays, 
Radio Times, women’s journals, 
provincials, and trade Press and 
brief campaigns in Australian and 
South African magazines. 
Agents: Graham & Gillies Ltd. 

For Mann's Brown Ale, in 
London evenings, March-August. 
Agents: Everetts Advertising Ltd. 

For Tenbra Ltd, clothing 
manufacturers, to announce a 
slogan competition in trade Press. 
Stockists are asked to display leaf- 
lets giving details of the contest 
which closes on May 30. Results 
will be announced in nationals. 
Agerits: Gee Advertising Ltd., 
Leicester. 

For Cooper's household fly- 
spray, in selected women's 
journals (May to September) and 
trade Press (to July). Agents: 

F. Higham Ltd. 

For Marconi International 
Marine Communication Co., 
Ltd.. who celebrated their Golden 
Jubilee recently, in selected 
national dailies for a week, and 
in shipping journals to the end 
of the year. Agents: 
Advertising Co., Lid. 

For Fab, Colgate-Palmolive 
detergent, Press campaign in 
London area following heavy 


Mancn 30, 1950 
poster coverage. Agents: Masius 
& Fergusson Ltd. 


For General Electric Co., Ltd., 
domestic vacuum cleaners, in 
nationals and selected provincials. 
Agents: W. S. Crawford Led. 

For Invicta radio and tele- 
vision sets, short campaign in 
national dailies and Sundays and 
London evenings. Agents: Arks 
Publicity Ltd 


For Quickies face cleansiag 
pads (from mid-May) and Five- 
Day deodorant pads (from June), 
distributed by Fassett & Johnson 
Ltd., in national dailies and Sun- 
days, and women's journals. 
Agents: S. T,. Garland Adver- 
tising Service Ltd 


For Cuprinol fungicides and 
pesticides, in nationals, and gar- 
dening and horticultural Press. 
Agents: Alfred Pemberton Ltd. 

For Stowers lime juice, in 
national dailies and Sundays (3 in. 
sc. and 2 in. dc.) to August. 
Agents: George Murray (Adver- 
tising) Ltd. 

For Isle of Thanet Building 
Society, a centenary campaign in 
nationals, provincials and general 
interest magazines, proposed for 
May, June and July. Agents: 

-Warden Ltd. 

For Qualeast lawn mowers, .n 
national dailies and Sundays, 
London evenings, and provincials. 
pape Brandis-Davis Agency 
Ad. 


New West-End Site 
Taken By Windsmoor 


Greenly’s Ltd. have taken the 
new three-cornered Crown site at 
the corner of Bruton Street, W.1, 
for Windsmoor. The site com- 
prises two 48-sheet and one 16- 
sheet posters. Windsmoor have 
given their Piccadilly sign to the 
Lord Mayor's Thanksgiving Fund 
for a fortnight from April 3. 


Colophon Ltd., process en- 
gravers of Leicester, have in- 
stalled an additional telephone 
line. Their numbers are now 
Leicester 58258-9. 


This Tate & Lyle 


advertisement is to 
appear in nationals, 
a large number of 
provincials, profes- 
sional journals and 


trade Press from 
April 5. Asgents: 
Smiths’ Advertising 


Agency Lid 
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APPOINTMENTS VACANT 


AMERICAN PUBLISHING HOUSE 
requires for their London Office two 
— i salcemen. Apply with full par- 


Box "506 Ad. Weekly 180 Fleet S: BCs 
AMBITIOUS YOUNG MAN required for 
Production meni Very 


opening for 4 person who is 
Write ating agc 
and salary required 
Box 844 Ad. Weekly 180 Pieet St BC4 


EXPERIENCED 
PRODUCTION 
ASSISTANT 


Good opportunity exists for 
a production assistant with 
previous Agency experi- 
ence. Knowledge of type, 
type setting, and all repro- 
duction processes essential, 
also some experience in 
layout adaptation an advan- 
tage. Write or call person- 
ally between 10 and 4. 


E. W. BARNEY LTD. 
4 Mew Court, Lincoln's tan, WC2 


APPOINTMENTS VACANT 


PRODUCTION ASSESTANT. 
imelligemt young man who 


Keen and 


Only those that have had agency 

experience need apply. Let us 

have full particulars stating age 

and salary required to Studio 

Director 

5S. T. GARLAND ADVERTISING SERVICE 
LIMITED 


52 Mount Street, Londen, Wi 


preferred. 


a 2 
Write Box R.N.C. c/o 95 Bishopsgate, 
EC2 


EXPERIENCED PRont CTION 
ASSISTANT required wel'-known 
Must be fully Sgutinds with 


excellent prospects. Write giving details 
of experience and salary required 
Box 934 Ad. Weekly 180 Fleer St BC4 


ASSISTANT ADVERTISEMENT MANA.- 
ce required by well-known 


good = space-sciling 
Particulars of — and ¢x 
strict co 
714 Ad ‘Weekly 180 Pleet St BC4 


OPPORTUNITY 
for a first class 
LAYOUT ARTIST 


You are already in a job— 
but don’t let that deter you. 
This might be a better one 
for you. Write and tell us 
your capabilities and the 


Your letter will be treated 
in strict confidence, and a 
reply will come to you at 
once. 


Bor 880 
. Advertiser's Weekly, 180 Fleet S¢., ECA 


Qualificat.ons 
required ate good gcentral education 
and extensive all-round (experience in 
magazine journalism especially of 


by annual increments of 

per annum 
umes ete to Appointme us 
a House, 


Display-Makers and ar 
cial med 
wed highly = ¥ 
Knowledge C€ 
“graphy, Typosraphy mee 
Pas given Salary 
> right 
ee References i 
Box 977 Ad. Weekly 180 Fleet St BC4 
AN EXPERIENCED SPACE SALES. 
MAN is needed by a London Publisher 
for regional year book (Building Indus- 
and Midland 


Agents, 
Firms 
in Lenaes 
Ar. Photo- 
advamage 


—/——— expenses 
Weekiy 180 Fleet St BC4 


LSC, 
general 


required for | 


Specimens 
particulars to Art Director 
T. C. BENCH, pay a] 


18S, Uxbrid 
Hampton Hill » eae 


man 
ecapericnce in wp-ievel space 
selling wanted 


M convincing 

, initiative and ambition to take 
yatrot Good income 

Box” 967 Ad. Weekly 180 Pleet St BCS 


ASSISTANT A MANA. 
firm 


fobbr: 
Hanbury Tomen & Co.. 2 W 
Kensal Rise, N.W.10 


Trentham | 
LAD. — 


DVERTISING 
GER required by Nomh Londos 
power 


EXPERIENCED ALL-ROUND ARTIST 
wanted for small agency sudio. Varicty 


experience and salary requ 
Box 919 Ad Weekly 180 Fleer St BC 4 


age and 
Box #95 Ad Weekly 180 Flee: St BCs 


UNIQUE OPENING 


for a realiy first class artist. 
Established studio offers in- 
teresting work, on @ salery plus 
basis. We are look- 
ing for versatility, and good 
lettering. 
Vacancy also for TOP FLIGHT 
FASHION ARTIST on substan- 
tial percentage plus salary basis. 
Write for appointment to 
DOBSON BROADHEAD STUDIOS 


rms 
well ‘educated and keen 0: 
career, Write ovies ing full details mating 


salary required 
Box $09 Ad. Weekly 180 Piet St BC4 


ADVBRIISBR'S WEBALY 


APPOINTMENTS VACANT 


COMMERCIAL 
ARTIST 


Vacancy existe for a good all-round 
Commercial Artut in the Arc Depart- 


European Art Director 

return pesenge provided 

contract wo weeks’ lecel leave 
annually and six months’ leave on full 
salary On renewing contract for further 


instance with full Gotaite of persons! 

hestory. specimens of sag ot (originals 

and reproductions), etc., 

EXPORT ADVERTISING SERVICE LTD. 

Rouburghe Mouse, 27) 287 Regent Stree 
Lendon, Wi 


be - J PUBLICITY Aad , 


neering 
vi. i “peafting layouts oa ‘‘aredien 
amen 


emential tx per 
acoum. Write Messrs, Hills (Pacem) 
Led., . Chenies b 
arerenen Coutt Road, London, 
A NACANCY OOCURS in the Produc. 
awistamt, age about 21/23, dig know. 
ledge of process blocks, « and 
checking, sundry stationery reliable at 
figures | ye — of ape. 


caperience and ed. © 
leet St BCA 


salary 
Box 95 Ad Weekly if} 


The Direct 


fidence to 
Robb 


An Experienced 
PRINT BUYER 
is needed by 


He will be capable of placing a large volume 
of print of a diverse character. 
enjoyed a long experience in all processes and 
be well acquainted with the print field. 

The position is a good one and offers genuine 
possibilities with a live, rapidly growing agency. 
Salary commensurate with experience and skill. 


Write giving full details of experience, in con- 


The Direct Mail Centre 
80-8! St. Martin’s Lane, London, W.C.2 


Mail Centre 


He will have 


Holland 
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Box 917 Ad ra 
All Round General , 
type of work you're good ARTIST WANTED P 
{ at. State the salary you For Agency Swdic 
_ | = 
a aoe . > 
This is a fine job for some- vr. 
one; for you? Our staff 7 : 
know of this vacancy > 
et 
toots. Cs 
‘ [| Mua be young, energetic and have - 
some previous experience in the oro 6 
, brok rd duction of catalogues. leafiets and show. Fa 
| — — stands. The position will provide «a 7 
| COPYWRITER 4 for Fashion Mail good opportunity for the right man 
. Order Retail louse, for catalogue to develop & new department. Some by 
writing and general mail order corres- engineering knowledge on advantage. pm 
R pondenee Postion is one which Applicants mum give full details of ‘ 
p. commands good salary to person with education, . eee and selary 7 
initiative and sound common sense. required. wine 
Box 875 Ad. Weekly 180 Fleet St BC4 Box 88) Ad. Weekly 180 Picet & BCs 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


BOB MARTIN LIMITED 


Some administrative experience 


is desirable. The appointment is | | ARTISTS 


permanent. In the first piace 


candidate should write, giving |. GOOD GENERAL MAN. 
full information and naming a} | (Figure-work not essential.) 
salary, to the 2, SOUND LETTERING 
ARTIST. 
Managi ng Director, | 13. Experienced IMPROVER 
BOB MARTIN LIMITED ready for a move up 
Southport Required in busy Commercial 


EXPERIENCED COPYWRITER) ¥15t 
are appointing an Assistant ALISER required for expanding Stud« 
Advertising Manager The Iwo general artists also required. Wrne 


“ating cxperience and salary required 


department handles for the APA Studios 392/4 Grays Inn 
‘Bob Martin’, ‘Tibs’, ‘Pestroy’ Roed, W« 


| FIRSTCLASS LETTERING and Layou 


and associated products the } Artist reQuited. with sound advertisity 

4 ens Agency cxupericite casenual 

Company 8 marketing plans id Excelient opportunity for the right man 

their widest aspect at Home Full details to John Halifax Lid 

and for Export Applicants sane! Shachca ei ol dt 

| 4 capanric f go 

shouldj have hadJgood training. modern letierine—for packaging App y 

with specimens, to the Personnet Officer 

be well equipped technically, Hum Partners Lid Theydon Road 
and between 25/30 years of age Clapton, £4 


ADVERTISING ASSISTANT = required 


Studio with friendly, team-spirit 
atmosphere 


Design 


Arist used Ww bighclass Showcard 


waret Street, Wl Phome: LAN 4526 AB Y 
ASSISTANT ADVERTISING MANA BEY DISPLAY CO. LTD. 


GER required by major a food REQUIRE 
orixiugts ( Ompan) discuributiny and 
advertine aateanite Applic on (age a first-class ARTIST and IDEAS man 

1%) should have some expericne of to design showcards and cutouts for 
Sales Organmation and marketing and Quantity reproduction. Must be able 
‘ @teater knowledge of advertising to work on own initiative Phone 
mactice Marting salary 1700-2800 

ding to qualifications Apply GERrard 81678 


PUBLICITY DEPARTMENT of lars EDITORIAL ASSISTANT 


tow larwe West Country Manufacturer 
He choalé be about 24 yous = and Call any time 
have leet -class genera advertusing 
cxpefience together with reative BEECHER STOW STUDIOS 
ability and some knowledge of packs | 123 Queen Victoria Street, £.C.4 
afd package He would eventually | CENtrol 1944 
welcome responsibly for all adver- | 
* vsing office routine with good prospects - 
for advancement Write stating ag ADVERTISING AGENCY, London 
eaperience and salary required to requires « Production Man (Space) 
fon 999 Ad Weekly 180 Fleet St ba 4 | Must have ability to handle job with all! 
confidence Excellem salary and good 
| prowpects for expenenced man rite 
LINZ! require fully, age. experience and salary 
SECRETARY ASSISTANT |) form! 
Box 907 Ad. Weekly 180 Pleet Si BC4 
to Publicity and General Manager | ADVERTISEMENT EXECUTIVE 
Similar experience, andlor all-round auired by well-known and established 
agency traning Fashion background mMagenine which & anxious: to go abcad 
not essential Write in confidence now that paper rmefonime is lifted 
Tremendous ope ant wonder.w 
Publicity Manager, Linzi Dresses prospects for the right man—-no brakes 
48 Poland Street, London, W.! will be put on the amount be can earn 
Wrt giving tult details .of past 
= eaperionce, et 
SPARE TIME WORK available for Bon 922 Ad Weekly 180 Ficet St BCA 


Austral Press Lid. 24 Mar 


Ad Weekly 18 Fleet St Ec4 


rmeguited tor 


Portadical Publishers requiftes copy and wellknown business journa \ arted 
layout man able to make own visdals job with micresting contacts for man 
Sone frurnelistic experience an advan with News sense and writing ability 
awe Age preferably between 2* and bull particulars of age, cxapericnce et 
is Apply in stifictest confidence tw 

Hox 921 Ad) Weekly 180 Fleet St BOs Box “54 Ad) Weekly 180 Fleet St BO 


CRANE PUBLICITY 
REQUIRE 3 FIRST-CLASS 
AGENCY ARTISTS 


This agency, handling National and 
Technical accounts, is expanding its 
finished artwork studio. Excellent 
opportunity for a retoucher — lettering 
artist and two ‘‘all rounders."’ 


Apply to 


CREATIVE DIRECTOR, CRANE PUBLICITY LTD. 
5-9 QUALITY COURT ; CHANCERY LANE - LONDON, W.C.2 


612 


Marcu 3, 1950 


CLASSIFIED ADVERTISEMENTS [GZQ0GIIEEZET 
ADVERTISING MAN were INDUS 
APPOINTMENTS VACANT | iduntat “Srgammanoa with Seni 


dcpartmecnt nm 


REID WALKER ADVERTISING LTD... ToqUses 2 YOURE Checulive (ane | 
require a creative layout man, with at “) to bandic campaigns appealing t€ 
least three years’ Agency caperience cagimecrs Duilders architects est 
capable of taking his eas wo finished eeuows generally A good genera 
layout stage Apply Salisbury Square nowledge of the technique of adver 
House, Fleet Street, E.C.4, of "phone using and cxperience in dealing with 
CENtwal $347 Wise Advertions  Manseer, Alles 

; Tite Advertising anager. 

ADVERTISEMENT, COPY CLERK © Group Dunlop Rubber Co, Lid, St 


required, Must be good Typist. Phone ous: s 
AMB 1494 eogt House Mt James 5 treet 

WEST END COMMERCIAL STUDIO | ENGINEERING PUGLICITY. Excelicn: 
have » vacancy for additional all opportunity for keen young man as 


round General Artist. No letiering. junior tayout artist in Publicity depart 
but Grast be first-class man on General mem of large electrical eneginecrine 
subiecte High salary and ideal work concern in Manchester Previous 
ime NOMS Write fully. including canenene ot engincering publicity 
salary required & 


work preferred but not essential, Reply 
Box 966 Ad Weekly 180 Fleet Se EC4 ee ee ” ” 


BIRMINGHAM ADVERTISING CON. | Box 929 Ad Weekly 180 Fleet St BCS 
SULTANTS require first-class all-round 
reproduction artist. capable of execut 


Guaccpume "a esleur. wouter with EXPERIENCED 

ne for a sane ot sje bee | | ADVERTISEMENT 

Te lor yhorouehly “eaperences man | | REPRESENTATIVE 

Applications treated in strict unt 

Box 930 Ad. Weekly 180 Fieet St EC 4 required for a 
“ch AS, 3h Pet || | LEADING 

trade work as Ceiluiou prooune PERIODICAL 


Embowing, Silkscreening. etc Holbro 


Co.. Lid. 41 Brecknock Road, London The man we are looking tor 
N GUL 4 445 should have had real cxperience 
GENERAL ARTIST for Small Agency of selling space and «a knowledec 
Some visual end jayout ability, Clean of advertising He must have 
lettering and retouching Eaccilent personality, a good educational 
scope for advancement if young and background and plenty of encrey 
keen Higher initial salary to one who connection among national 
an show proof of ideas and experience c. 
Box O41 Ad Weekly 180 Fleet st m4 advertisers would be «a gfcat 


advantage For preference he 
would be aged around 35 
Remuneration vill depend on 
if you area qualifications but will be liberal 
for the right men Applications 


MATURE COPYWRITER will be treated in strictest confi 


deme Write stating age, exper 


ence and presem carnings te 
with specimens that Advertwement Director 
prove your versatility Box 969 
there is a congenial Rovertearo Werkhy, UES Haas St. BA 
sition waiting for ARTISTS required. Another first-class 
po: g vor you stylm: able to product full colow 
at designs with a technical touch, up to 
the Cogent-standard Also good all 
round’ man for line and half4one 
The s. T. GARLAND work. Permancm situations Congeniai 
ADVERTISING SERVICE LTD. condieions Cogent Advertising Service 
Lu rimaty Street. Coventry 
52 Mount Street 4 
, — ACCOUNTS DEPARTMENT of 5 
Full details in first letter, please leading London Advertising Agency 


require a lady day-book ‘ledger clerk 
Typing casential. and similar previous 


ARTIST. Here is an opportunity tor ‘a experience an advantage Permancnt 
young, single, ambitious artist who is position Box No. 2833, RCN. Lid 
able to work intelligently from detailed 184 Strand, W.C.2 
visuals. Must be able to draw shoes EXPERIENCED TYPOGRAPHER 
do figure work and be good at aquired by London Advertising Agency 
lettering This vacancy coours as a to handle Home and Export Accounts 
result ~ expansion fhe work is ot bigh quality Please send details 
sader ideal conditions and accom- in handwriting of age, past employment 
madation is available in Company's and salary required to 
wn Hotel Write in first instance Box 928 Ad Weekly I80 Fleet St B4 
“ating age, where trained, posts held SILK SCREEN MAN, fully experienced 
‘© date and enclose one specimen of woud and lasting position London 

footwear and lettering, which 
be returned. Salary according to ee 793 Ad. Weekly 180 Fleet St BC4 


and expenence Apply to Staff ASSISTANT 


{ hkeat ye 
Manager, The British Bata Shoe Co peanires for Tevuety 5 


itd. € Tilt partment of large Industrial Company 
ast Tilbury. Essex. in Shefficid Applicants should have 
FIRST-CLASS EXPERIENCED ARTISTS knowledge of production methods and 
required by Studio handling national general advertising cupericnce Facet 
accounts Lettering, General and Re- lent opportuniy for a man aged 25-30 
touching. Good opening in expanding who wants a busy job with plenty of 
business vartety 
Box 760 Ad Weekly 180 Fleet St BC4 Box 932 Ad. Weekly 180 Fleet St BC4 


DUDLEY TURNER & VINCENT LTD 


Incorporated Practitioners in Advertising 


Vacancies exist with excellent prospects 
for two first-class artists 


1 Experienced General 2 Lettering Artist for 


Artist for Still Life, high-class Studio work. 
Scraper, Line and Wash, Should have thorough 
Some lettering ability knowledge of typography 
desirable. Still life an advantage. 


Apply Studio Manager for appointment. Temple Bar 6214 
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MAN reat aired for Sales _ Office 


REPRESENTATIVE 


required for progressive firm of Silk- 


RELIANCE ART ag 
2a, Wwereerens » Ram, we 


EXPERIENCED oo ARTIST 
Lor S of Altred 


YOUNG . AYOL t f+ 


VISUALISER DESIGNER 


Box 960 
Advertiser's Weekly, 180 Fleet St., 


it 


CLASSIHED ADVERTISEMENTS 


APPOINTMENTS WANTED APPOINTMENTS WANTED 


YOUNG MAN who bas been with POSTTION AS ASSISTANT ACOOUNT 
sevcra leading Londen Agencies as FASC TIVE. Assesiant Adverusnse 
Asimam = Production Manage seeks Manaect of directors personal assistant 
change. Has process house and prinung required by man aged ©. Has a good 
howe cipenence-—would prefer out allcowund knowledge of agency work 
Got COME Postion Of part comtact and a creative mind Present job 
and products entails complete production and 
Box 972 Ad. Weekly 180 Pieet St BC4 ration of National Hi Trade 

MALE, 23, wants change of job. 2 years Accounts, including full contac 
Sudo and some ecmey cxpericace Box 975 Ad. Weekly 180 Fleet. s BCA 


ADVERTISER'S WEBKLY 


BUSINESS OPPORTUNITIES 


QUAD CROWN FLATS 
SHEET PRINTING 
Leadon Printers seek additions! 
regular work for delwery in flat sheets. 

Plant also available | & 


QUAD CROWN BOOK FOLDING WORK 
Box 968 
Advertiser's Weekly, 160 Fleet Sc, C4 


Creative work, visuals, finished lettering 
sony still lle and figure work 


Bor S87 Ad. Weekly 180 Flee St ECS SENIOR 
CAVOUT MAN sere anee—15 re EXECUTIVE 


oe ee ee used to controlling sales and 
Box 912 Ad. Weekly 180 Fic advertising policy manufacturers 
a on foe of nationally advertised products, 
Quitts creauive interesting pow seeks new position where high 
Ivy House. Chivery, Tring. Herts 


administrative experience and 
ability can be full employed. 
ANY OFFERS ? 4 


ws 
for a Figure and General Re- Advertiser's Weekly, 180 Fleet St., 6.4 
toucher who has been away from 


FOR PHOTOGRAPHY in a) 1 aspece 


call in Pratone Gum Lolargemens 


Sereet. Islington, N.|. Canonbury 1570 


desk 16 months 


jackets should write ¢ 


—, Soe MAN, completed twe Box 916 Ad Weekly 180 Pleet Si BO4 

car .omprenc Oa coure mk 

cpactaiined tusiness tonainn oot ' | FREELANCE ARTISTS are invited wo 
LP A. Agen seeks appointmen communicate with Art Director, T. 
small but progressive firm Bench Lid 18S)6 (Usbridge Road 
for imerview. in London. now Hampton Hill, Middlesea 
Box 864 Ad Weekly 180 Fice ORIGINAL ARTICLES FOR HOUSE 


ADVERTISING EXECUTIVE 
as Advertusng and or Sales 


Lond Extensive advertising & magasine Arthur May, Journalist 
martkcung ecrapenence Hatfield Pevere!. Cheimsford 
market research and sales promotion TEAM available undertake commissions 
Capable organiser for Press ad mements, showca ds 
) Ad. Weekly 180 Ficct St Ba book jackets viders. brochures, pack 
COSME ri S-Services of ecxperien ages «(surface designing), stationery 
freedance copywriter required 10 under Prompt. ecfficoem service R easonabie 
take work on beauty Booklet, Leafle i 
etc. Write giving full de t Box 746 Ad. Weekly 180 Pleet St BC4 


Bos 918 Ad. Weekly 180 Fleet St BC4 


Central office necessa: 


20 yeare cupartense wes considered FREE LANCE SERVICES 
Bo 


- ov9 
Advertiser's Weekly, 160 Fleet St., E.C4 ARTISTS prepared w submit in spare 
» ume, firet<iass suggestions for book 


PICTORIAL REFERENCE 
FILES, 


Built up over many years by « 
well-known advertising man Con- 
tained im three 4drawer steel 
cabinets « covers refere 
figures in sons and beck 
grounds, animals, land, sea and ar 
transport dustry, archtecture 
etc Fully catalogued and dened 
Probably the only one of its kind in 
the country A wondertul oppor- 
tunity for an Artet, Seudio or 
jency. For sale owing to death 
owner Enquiries to 


Box 7% 
Advertiser's Week!y, 180 Fleet S¢., C4 


VAN BHAPOSTER, sarime on own 


needs cxtra work, Birmingham and 
dmtrict, own van for travelling 
Box 9°! Ad. Weekly 180 FPicet & ECS 


MAGAZINES. General interest, etc 
Selection On approval Send copy of 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 


WINTERBOTTOM & SON 
25 Prince George St., Portsmouth 


PT ny Tee EEE CUSINESS OPPORTUNITIES 


a PUBLICITY EXPERT OR FIRM 
A few people still think of an required to finance and put over sound 


Australian copywriter as some- gropoencs C2 OF = @eriag Sans 
thing entirely imaginary and Box 974 Ad Weekly ifn Pleet & BC4 


Phone 6662 

AN OPPORTUNITY ccours for some 
small bul coterprming Londo Agcny 
wo scour < services of a 1) Tanking 
copywriter ideas man ina a and 
technical) in return for s finencia 
imicrest in Dusines resulting from bis 
efforts 


Box #55 Ad. Weekly 180 Plea St BCs 


existing only in the future tense 
Which is quite absurd. USE 

An Australian copywriter is a 

real, live and intelligent person, P H oT OG RAP H 5 
usually reared in a stiff competi- to tell your story 


tive field, and with a knowledge 
of advertising that is very, very | AT THE B.1.F. 
sound indeed 

PHOTOWORK LTD. 


A thoroughly trained Australian 


ACCOMMODATION 


Copy experience in 
fields food, liquor 


copywriter has just arrived in AND 

England with these qualifica- | | LILYWHITE LTD. 
r 

trons 73 Baker Street, henden, w.i 
4 years retail experience handling } Tel. Welbeck 09 
own copy, layout, production. 3 years | 
agency experience a6 copywriter i 
(press and radio); sound knowledge | 7. Cee ane Sen eaING = 
a veepey we yet: Si) Gee ADVERTISING. 
magination, perseverance; will dig Aucicy with 1S years experience can 
deep for bas selling ideas and accept new commissions Navona 
present them clearly and persuasively or “wea compaigns through expert 
can also write journalese and verse Rewudem Agents and/or Direct Mail 


des these Box 971 Ad Weekly 180 Picet St BC4 


perfume, patent medicine, radio and 


electrical home appliance soap SPACE SELLER 

watches, polish, shoes, clothing and London Representative with own 
fashion literature road = safety offic, first-class agency connection 
heavy industry (trade), airways, food and guaranteed space sales — will 
beverage accept on commision terms. any 


And these media: press, magazine 


space of publicity requiring specialised 
radio, outdoor, transport screen 


selling. All offers considered. Write 
sides, display, direct mail, mail international, 197 Temple Chambers 
order, publicity EC4 


The writer is well read, well 


position (starting salary £750) 


is 24, single, with no ties, 
and willing to go overseas if 
necessary. 

Remember, he is available now. 


AMB 6771 


Ketall Stationers, Primers. N.W 


Box 679 
Advertiser's Weekly, 180 Fleet S¢., £.0.4 Agemy Lid. 9 Holts’ Arcade 


FINANCIAL INTEREST 
required in established and 
recognised Advertising Agency 
requiring new accounts and 
increased capital 

Bos 915 
Advertiser's Weekly, 


Fleet Sc. B.C.4 


TO LET Two r floor of 
Cnhy Building uf 
by 7 ft 

Weekly 180 Fleet & DCS 


SMALL ROOM and or mece in Wi 


available for treeiance arues. Eucep 
tional facilities at modersic rena 
Boa 8% Ad Weekly 18 Piet St BC4 


ACCOMMODATION for 2 freelance 
al 


artists fear ay services 
including phone at is per week cach 
V mualimer and of Letter Retoucher 
Possibility f some work 


Box 954 Ad Weekly 180 Pleet S& BCs 


SALES AND WANTS 


FOR SALE, Cameras Lucite. with all 


lenses and case. French make. Brand 
few condition 
Bos 948 Ad. Weekly 180 Plee S& BC4 


educated, and seeks a permanent QUOTATIONS INVITED for orinting 
p month «a Magazine approx) 


y 12 pages containnge Hotel 
with a progressive agency. He verticcmens, Sie 2 in 5 1 is 
& ¢ 


LOCAL NEWSPAPER, Whole 


Town Cen TO £500 week 


Newt details: National Busines 


Sereet, Liverpool. Phone: CENT. 3117 


See March 16 issue of Adver- 
tiser's Weekly pages 512 and 513 
for the Advertising Services & 
Supplies Section. April 13 
will be the next issue containing 
these services. 
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ADVERTISER'S WEEKLY 


@ REGISTERED 
AT G.P.O. AS A 
NEWSPAPER 


Tuurspay, Marcu 30, 1950 


D. a copy 
40/- a year 
Post free 


(45/- overseas) 


13 specialised publications which have 
established a high reputation through- 
out the World for the authoritative 
nature of their contents and their 


value as advertising media 


All published at 


TOTHILL STREET + WESTMINSTER - LONDON «+: SW.1I 


STOP PRESS 


FRANK GIBBENS 
TO RETIRE 


Frank Gibbens, general mana- 
North Life Newspaper 


cessor will be C. 
general manager, 

“pvening >enunei.” 

Conseyuent appointments: A. 
R. Ausun, general manag eer, 
“Grimsby Evening Telegraph” 
to be general manager, Siaf- 
fordshire “Evening Sentinel”; 
R. W. Cragild, assistant mana- 
ger, “Derby tvening Tciegrapu,” 
to be assistant manager, full 
“Daily Mail"; L. E. W. Wade, 
assistant manager, “Grimsoy 
Evening Teiegraph,.” to be 
assistant manager, wee" 
Evening Telegrapna’; 5 
Waiker, circuiation manager, 
“South Wales Evening Post,” to 
be assistant manager, “Grimsby 
Evening lelegrapa.” 


DALE TO JOIN SIMPLEX 


D. N. Dale, with Hotpoint 
Electric Appuiance Co., and 
Inernational Refrigeraor Co., 
becomes adverusing and pub- 
licity manager for Simpiex 
ieocerte Le., Birmingham, trom 
April 17, 

Press Alliances appointed 

don representatives for 
“Hereford bulletin & Citizen” 
from April 1. 


H. V. Gould appointed Lon- 
don represen.atives for “Lan- 
cashire Farmer,” official ieecaas 
of National Farmers’ Union, 
Lancashire branch. 


Oswald Smith now “Fashion 
Forecast” Northern manager: 
will operate from Leeds cover- 
ing Yorkshire, the North and 
Scotland. 


New appointments at A. N. 
Holden include: John South- 
wood, of British Aluminium Co., 
account executive; D. C. Lewis, 
of W. H. Gollings & Associates, 

roduciion manager; a 

unnet, of U.K. Advertising Co., 
outdoor manager. 

“Film Monthly “Review,” _ 
lished by Precinct Publica’ 
has ceased publication, owing to 
steady decline in circula 
Last je was in was in January. 

a igns for | for April issucs of 

cod’ housekeeping ” and 
~Veuiay Fair” (National Ay 
zine Co.) in nationals and 
vincials, Agents: T. B. Srewns 


Design in Business 
Exhibition closes London, April 
5, opens Edinburgh April 14. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Street, London, E.C.4 
March 30, 1950. Printed in England by Staples Press. Limiced at their Great Titchfield Street, London, 


(Phone: Chancery 8844.) 
establishment. 
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